This PDF is governed by copyright law, which prohibits unauthorised copying,
distribution, public display, public performance, and preparation of derivative works.

Bibiography

Greener Marketing: A Global Perspective on
Greening Marketing Practice (ed. Charter and

Polonsky)

FormAT(s) Hardback
paTE puBLISHED July 1999
isen |ISBN 978-1-874719-14-4

more DETAILs WWW.greenleaf-publishing.com/marketing

© 1999 Greenleaf Publishing Limited

Aizlewood’s Mill, Nursery Street, Sheffield S3 8GG, UK Tel: +44 (0)114 282 3475 Fax: +44 (0)114 282 3476
info@greenleaf-publishing.com www.greenleaf-publishing.com



mailto:info@greenleaf-publishing.com
http://www.greenleaf-publishing.com
http://www.greenleaf-publishing.com/marketing

Bibliography

Ahrens, R., and M. Behrent (1996) ‘Dialogkommunikation als strategisches Konzept: Praktische
Erfahrungen mit dialogischen Kampagnen’, in G. Bentele et al., Dialogorientierte Unternehmens-
kommunikation: Grundlagen, Praxiserfahrungen, Perspektiven (Berlin: Vistas): 333-50.

Air Conditioning, Heating and Refrigeration News (1993) ‘Greenpeace and Refrigerants: Can advocacy
go too far?, Air Conditioning, Heating and Refrigeration News, 13 December 1993: 16.

Ajzen, 1., and M. Fishbein (1980) Understanding Attitudes and Predicting Social Behavior (Englewood
Cliffs, NJ: Prentice—Hall).

Allen, EE. (1991) ‘McDonald’s to reduce waste in plan developed with environmental group’, The
Wall Street Journal, 2 February 1991.

Allenby, B.R., and D.A. Richards (1994) The Greening of Industrial Ecosystems (Washington, DC:
National Academy Press).

Anderson, PE (1982) ‘Marketing Strategic Planning, and the Theory of the Firm’, Journal of Marketing
46 (Spring 1982): 15-26.

Anderson, R.C. (1995) ‘The Journey from There to Here: The Eco-Odyssey of a CEO’, keynote address
at the US Green Building Conference, Big Sky, MT, 14 August 1995, http://www.ifsia.com/ecosense/
odyssey.htm.

Ansley, M. (1991) ‘Body Shop Beautiful’, Listener and TV Times 131.2693 (4 November 1991): 24-27.

Ansoff, H.I. (1987) ‘The Emerging Paradigm of Strategic Behavior’, Strategic Management Journal 8:
501-15.

Argyris, C., and D.A. Schon (1978) Organizational Learning (Reading, MA: Addison-Wesley).

Arora, S., and T.N. Carson (1995) ‘An Experiment in Voluntary Environmental Regulation: Participa-
tion in EPA’s 33/50 Program’, Journal of Environmental Economics and Management 28 (May 1995):
271-86.

Aspinwall, D. (1993) ‘Green Cleaning’, Home Economics and Technology, November 1993.

Associated Press (1998) ‘Volvo designs first smog-eating car’, Associated Press, 2 June 1998.

Atkinson, A.A., ].H. Waterhouse and R.B. Wells (1997) ‘A Stakeholder Approach to Strategic
Performance Measurement’, Sloan Management Review 38: 25-37.

Azzone, E, M. Brophy, G. Noci, R. Welford and W. Young (1997) ‘A Stakeholders’ View of Environ-
mental Reporting’, Long Range Planning 30.5: 699-709.

Azzone, G., and R. Manzini (1994) ‘Measuring Strategic Environmental Performance’, Business
Strategy and the Environment 3.1 (Spring 1994): 1-14.

B&Q (1995) How green is my front door? B&Q's Second Environmental Report (Eastleigh, UK: B&Q).

Balderjahn, I. (1988) ‘Personality Variables and Environmental Attitudes as Predictors of Ecologically
Responsible Consumption Patterns’, Journal of Business Research 17 (August 1988): 51-56.

Banerjee, S. (1998) ‘Corporate Environmentalism: Perspectives from Organizational Learning’,
Management Learning 29.2: 147-64.

Banerjee, S., C. Gulas and E. Iyer (1995) ‘Shades of Green: A Multidimensional Analysis of
Environmental Advertising’, Journal of Advertising 24.2 (Summer 1995): 21-31.

Bangkok Post (1998) ‘Pipeline project to go ahead’, Bangkok Post, 1 March 1998: Home 1.

Barney, J. (1991) ‘Firm Resources and Sustained Competitive Advantage’, Journal of Management 17:

99-120.
Barrett, J. (1993) ‘The Future for Environmental Managers’, ENDS Report, November 1993: 82-87.



Bibliography 391

Baugh, K., B. Byrnes, C. Jones and M. Rahimzadeh (1995) ‘Green Pricing: Removing the Guesswork’,
Public Utilities Fortnightly 133.15: 26-28.

Baumol, WJ., and WE. Oates (1971) ‘The Use of Standards and Pricing for the Protection of the
Environment’, Swedish Journal of Economics 73: 42-54.

Beard, C.M. (1996) ‘Environmental Training: Emerging Products’, Journal of Industrial and Commercial
Training 28.5: 18-23.

Beard, C.M., and D. Egan (1998) ‘Investing in Sustainability: An Exploration of How Firms can Adopt
a Balance Sheet Approach to Achieving Sustainable Production’ (Proceedings of the 1998
International Sustainable Development Research Conference, ERP Environment, Leeds, UK, 3-4 April
1998): 19-24.

Beard,gg.M.,gangR. Hartmann (1997a) ‘Sustainable Design: Re-thinking Future Business Products’,
The Journal of Sustainable Product Design 3 (October 1997): 18-27.

Beard, C.M,, and R. Hartmann (1997b) ‘Naturally Enterprising: Eco-Design, Creative Thinking and
the Greening of Business Products’, European Business Review g7.5.

Beard, C.M., and R. Hartmann (1999) ‘European and Asian Telecoms: Their Role in Global Sustainable
Development’, European Business Review 99.1: 42-54.

Beaumont, J.R., L.M. Pederson and B.D. Whitaker (1993) Managing the Environment (Oxford:
Butterworth Heinemann).

Bei, L.-T,, and E.M. Simpson (1995) ‘The Determinants of Consumers’ Purchase Decisions for Recycled
Products: An Application of Acquisition—Transaction Utility Theory’, Advances in Consumer
Research 22: 257-61.

Belbin, R.M. (1981) Management Teams (London: Heinemann).

Belch, G.E., and M.A. Belch (1990) Introduction to Advertising and Promotion Management (Homewood,
IL: Irwin).

Belz, F (1998) Okologische Innovationen in der Kreislaufwirtschaft: Leistungs- statt Produktverkauf (TWO-
Diskussionsbeitrag, 62; St Gallen, Switzerland: Universitat St Gallen, Institut far Wirtschaft
und Okologie).

Bennis, W, and B. Nanus (1985) ‘Organizational Learning: The Management of the Collective Self’,
New Management, Summer 1985: 7-13.

Bernoth, A. (1994) ‘Anita Roddick’s green halo wobbles: Body Shop’, The Sunday Times, 28 August
1994.

Bernstein, D. (1992) Inn the Company of Green: Corporate Communication for the New Environment (Geneva:
ISBA).

Berry, T. (1993) ‘The Viable Human’, in M.E. Zimmerman, J.B. Callicott, G. Sessions, K.J. Warren
and J. Clark (eds.), Environmental Philosophy (Englewood Cliffs, NJ: Prentice-Hall): r71-81.

Beste, D. (1994) ‘The Greenfreeze Campaign’, Akzente, December 1994: 26-29.

Bestseller (1997) ‘Focus Media Research’, Bestseller 1.2: 64.

Biddle, D. (1993) ‘Recycling for Profit: The New Green Business Frontier’, Harvard Business Review,
November/December 1993: 145-56.

BiE (Business in the Environment) (1997) The Index of Corporate Environmental Engagement: ‘Green Profile’
of the FTSE-100 (London: BiE).

BiE (Business in the Environment), CIPS and KPMG (1992) Buying into the Environment: Guidelines for
Integrating the Environment into Purchasing and Supply (London: BiE).

Black, J.S., P.C. Stern and J.T. Elworth (1985) ‘Personal and Contextual Influences on Household Energy
Adaptations’, Journal of Applied Psychology 70.1: 3-21.

Black, L. (1994) ‘Body Shop slips on puddle of peach’, The Independent, 20 August 1994.

Blake, G. (1994) ‘TOQM and Strategic Environmental Management’, in J.T. Willig (ed.), Environmental
TQM (New York: McGraw-Hill): 1-6.

Bleicher, K. (1992) Das Konzept Integriertes Management (Frankfurt: Campus).

Blunden, J. (1998) ““Green” power gets two boots’, Sun Francisco Examiner, 7 July 1998.

Body Shop (1994) Memorandum of Response to all Business Ethics Subscribers (press release; The Body
Shop, August 1994).

Body Shop (1998a) ‘The Body Shop International plc Annual Results’, hetp://www.the-body-shop.com/
new/resultsg8.html (12 May 1998).

Body Shop (1998b) ‘Community Trade Programme’, http://wiww.the-body-shop.com/trade/index.htm!

Bolton, L. (1997) ‘Greens follow suit’, The Financial Times, 30 December 1997.

Bonaccorsi, A., and A. Lipparini (1994) ‘Strategic Partnerships in New Product Development’, Journal
of Product Innovation Management 11: 134-45.

Bonner, S. (1997) ‘It’s not easy being green: Strategies and Challenges’, Apparel Industry Magazine
58.2: 52-68.



398 Greener Marketing

Boo, E. (1993) Eco-Toutism: The Potentials and Pitfalls (2 vols.; Geneva: World Wildlife Fund).

Boone, L.E., and D.L. Kurtz (1998) Contemporary Marketing Wired (Fort Worth, TX: Dryden Press, gth
edn).

Booz, Allen & Hamilton (1982) New Products Management for the 1980s (New York: Booz, Allen &
Hamilton, Inc.).

Bottcher, H., and R. Hartman (1997) ‘Eco-Design: Benefit for the Environment and Profit for the
Company’, Industry and Environment (UNEP IE) 20.1-2: 48-51.

Bowie, N. (1991) ‘New Directions in Corporate Social Responsibility’, Business Horizons 34.4: 56-65.

Brand, K.-W, K. Eder and A. Poferl (1997) Okologische Kommunikation in Deutschland (Opladen,
Germany: Westdeutscher Verlag).

Braungart, M., and J. Engelfried (1992) ‘An “Intelligent Product System” to replace “Waste Manage-
ment”, Fresenius Environmental Bulletin 1: 613-19.

Brown, L.D. (1991) ‘Bridging Organizations and Sustainable Development’, Human Relations 44.8:
8o7-31.

Brown, M. (1997) ‘A Green Piece of the Action’, Management Today, May 1997: 84-88.

Brown, M., and E. Wilmanns (1997) ‘Quick and Dirty Environmental Analyses for Garments: What
do we need to know?, The Journal of Sustainable Product Design 1 (April 1997): 28-3s.

Brummer, A. (1994) ‘Ethical Shake Out’, The Guardian, 31 August 1994.

Brummer, A. (1994a) ‘Why Corporate Integrity Needs Outside Scrutiny’, The Guardian, 3 September

1994.

BSI (Bz?gh Standards Institute) (1996) Environmental Management Systems: Specification with Guidance
for Use (London: BSI).

BT (British Telecom) (1997) ‘Telecommunications, Technologies and Sustainable Development’, http:
//www.bt.com/corpinfo/enviro/agenda/doc.htm, 6 October 1997.

Buchholz, R.A. (1993) Principles of Environmental Management: The Greening of Business (Englewood
Cliffs, NJ: Prentice-Hall).

Bunyamanee, S. (1997) ‘Fresh Approach to Marketing’, Bangkok Post 51 (14 July 1997): 18.

Burall, P. (1991) Green Design (New York, McGraw—Hill).

Burkart, R. (1996) ‘Verstandigungsorientierte Offentlichkeitsarbeit: Der Dialog als PR-Konzeption’,
in G. Bentele et al., Dialogorientierte Unternehmenskommunikation: Grundlagen, Praxiserfahrungen,
Perspektiven (Berlin: Vistas): 245-70.

Burt, D.N., and WR. Soukup (1994) ‘Purchasing’s Role in New Product Development’, in K. Clark
and S.C. Wheelwright (eds.), The Product Development Challenge (Boston, MA: Harvard Business
School Press): 333-45.

Business and the Environment (1994) ‘Environmental group sets strategies’, Business and the Environ-
ment 12.5 (December 1994).

Button, J. (1989) How to be Green (London: Century Hutchinson).

Cahan, J., and M. Schweiger (1993) ‘Product Life Cycle: The Key to Integrating EHS into Corporate
Decision Making and Operations’, Total Quality Environmental Management, Winter 1993/94: 141-50.

Cairncross, E (1992) Costing the Earth: The Challenge for Governments, the Opportunities for Business
(Boston, MA: Harvard Business School Press).

Callenbach, E., E Capra, L. Goldman, R. Lutz and S. Marburg (1993) EcoManagement: The Elnwood
Guide to Ecological Auditing and Sustainable Business (San Francisco: Berrett-Koehler).

Cambridge Reports/Research International (1992) Green Consumerism: Commitment remains strong
despite economic pessimism (Cambridge Reports).

CAN (Conservation Agriculture Network) (1998a) Transforming Tropical Agriculture One Farm at a Time
(New York: The Rainforest Alliance).

CAN (Conservation Agriculture Network) (1998b) ‘Selling Certified Products: Materials and Require-
ments’, wiww.rainforest.alliance.com (April 1998).

CAN (Conservation Agriculture Network) (1998c) Transforming Tropical Agriculture One Farm at a Time.
ECO-OK Certification: Process and Fees (New York: Rainforest Alliance).

CAN (Conservation Agriculture Network) (1998d) “The Better Banana Project’, wiww.rainforest.alliance.com
(April 1998).

Canadian Environmental Advisory Council (1991) A Protected Areas Vision for Canada (Cat. no. EN
92-14/1991E; Ottawa: Minister of Supply and Services Canada).

Capra, E (1983) The Turning Point (New York: Bantam).

Carew, J. (1997) ‘The Supply Chain as a Catalyst for Environmental Change’ (Paper presented for
Green Procurement in Government Conference, Queen Elizabeth II Conference Centre, London, 11

July 1997).



Bibliography 399

Carlson, L., N. Kangun and S.]. Grove (1992) ‘A Content Analysis of Environmental Advertising
Claims’, in L.N. Reid (ed.), Proceedings of the Conference of the American Academy of Advertising 1992.

Carlson, L., N. Kangun and S.J. Grove (1995) ‘A Classification Schema for Environmental Advertis-
ing Claims: Implications for Marketers and Policy Makers’, in M.]. Polonsky and A. T. Mintu-
Wimsatt (eds.), Environmental Marketing: Strategies, Practice, Theory and Research (New York:
Haworth Press): 225-38.

Carmone, EJ. (1995) ‘Review: Conjoint Analysis Software’, Journal of Marketing Research, February
1995: 113-20.

Carsog,gR. (1962) Silent Spring (Boston: Houghton—Mifflin).

Castillo, C. (1994) ‘Banana Plantations Leave a Toxic Legacy’, Panoscope, April 1994.

Caswell, J.A. ‘How Green Is Thy Product?, Rural Entrepreneur (hitp://www.halcyon.com/uconn/
greenproduct.html).

Catton, WR., and R.E. Dunlap (1980) ‘A New Ecological Paradigm for Post-Exuberant Society’,
American Behavioral Scientist 24.1: 15-48.

CEC (California Energy Commission) (1997) Electricity Report (Draft, Document P300-97-oor;
Sacramento, CA: CEC).

Chaimusik, J., and C. Nivatpumin (1996) ‘Coming to Grip with Green’, Bangkok Fost 50 (8 July 1996):
18.

Charter, M. (ed.) (1992a) Greener Marketing: A Responsible Approach 1o Business (Sheffield, UK: Greenleaf
Publishing).

Charter, M. (1992b) ‘Greener People’, in M. Charter (ed.), Greener Marketing: A Responsible Approach
to Business (Sheffield, UK: Greenleaf Publishing): 255-84.

Charter, M. (1997) ‘Managing Eco-Design’ Industry and Environment (UNEP IE) 20.102: 29-31.

Charter, M. (1998) ‘Design for Environmental Sustainability’, Foresight (UK Office of Science and
Technology), May 1998.

Chase, D. (1991) “The Green Revolution: P&G gets top marks in AA survey’, Advertising Age 65.5 (29
January 1991): 8-10.

Chick, A. (1997) ‘The “Freeplay” Radio’, The Journal of Sustainable Product Design 1 (April 1997): 53-

6

56.

Chipperfield, M. (1988) ‘Body baroness dispenses with tradition’, Marketing Magazine 7.3: 51-56.

Chonko, L.B. (1995) Ethical Decision Making in Marketing (Sage Series in Business Ethics; Oaks, CA:
Sage).

Cing-Mars, J. (1997) ‘Green Public Purchasing in OECD Countries’ (Paper presented for Green
Procurement in Government Conference, Queen Elizabeth II Conference Centre, London, 11 July

1997).

CIPS (Chartered Institute of Purchasing and Supply) (1995) Supply Chain: The Environmental Challenge
(Lincolnshire, UK: The Chartered Institute of Purchasing and Supply).

Claus, E, and P. Wiedemann (1994): Unweltkonflikte: Vermittlungsverfahren zu ihrer Losung (Taunusstein,
Germany: Eberhard Blottner Verlag).

Coccossis, H. (1996) “Tourism and Sustainability: Perspectives and Implications’, in G.K. Priestley,
J.A. Edwards and H. Coccossis (eds.), Sustainable Tourism (Wallingford, UK: CAB International).

Coddington, W. (1993) Environmental Marketing: Positive Strategies for Reaching Green Consumers (New
York: McGraw-Hill).

Colby (1991) ‘Environmental Administration during Development: Evolution of the Paradigms’,
Trimestre Economico 58.231: 589-615.

Cole, S. (1993) ‘Pushing the Envelope: How Environmental Professionals are Meeting the Challenges
of the 1990s’, in American Chemical Society, Environmental Science and Technology (Environmental
Buyers’ Guide Edition; Washington, DC: American Chemical Society).

Commoner, B. (1974) The Closing Circle (New York: Bantam Books).

Confino, J., and R. Cowe (1994) ‘RSPCA says Body Shop fails animal testing criteria’, The Guardian,
27 August 1994.

Consumers’ Association (1995) ‘Washing Machines’, Which?, January 1995: 48-51.

Consumers’ Association (1996) ‘Washday Winners’, Which?, January 1996: 39-45.

Cook, WJ. (1998) ‘Men in Blue’, US News and World Report, 16 February lgg8.

Cooper, R.G. (1988) Pre-development activities determine new product success’, Industrial Market-
ing Management 17: 237-47.

Cooper, R.G. (1994) ‘New Products: The Factors that Drive Success’, International Marketing Review
11.2: 60-76.

Cooper, R.G., and E.J. Kleinschmidt (1995) ‘Performance Typologies of New Product Projects’,
Industrial Marketing Management 24: 439-56.



400 Greener Marketing

Corder, M. (1997) ‘Greenpeace no longer world’s savior group’, Herald Journal (Logan, UT), 7 October
1997: 17.

Cornv?/gﬂ, TB., and C.H. Schwepker, Jr (1992) ‘Attitudes and Intentions Regarding Ecologically
Packaged Products: Subcultural Variations’, in L.N. Reid (ed.), Proceedings of the 1992 Conference
of the American Academy of Advertising: 119-21.

Costanzo, M., D. Archer, E. Aronson and T. Pettigrew (1986) ‘Energy Conservation Behavior: The
Difficult Path from Information to Action’, American Psychologist, May 1986: 521-28.

Cottam, N. (1998) ‘Energy Minimalists’, The Financial Times, 9 June 1998.

Coulter, PD. (1994) ‘Auditing for Environmental Excellence at Union Carbide’, Environmental TQM
(New York: McGraw-Hill): 245-67.

Cowe, R. (1994a) ‘Body Shop shares slip again’, The Guardian, 31 August 1994.

Cowe, R. (1994b) ‘Body Shop brands US article “recycled rubbish™, The Guardian, 2 September 1994.

Cowe, R. (1994c) Accepted wisdom takes body blow: Body Shop’, The Guardian, 26 August 1994.

Cracco, E., and ]. Rostenne (1971) ‘The Socio-Ecological Product’, MSU Business Topics 19 (Summer
1971): 28-29.

Crawford, A. (1997) ‘Body Shop hands Bean first ad task’, Campaign London, 28 March 1997: 1.

Crawshaw, A.J.E., D.I. Williams and C.M. Crawshaw (198s5) ‘Consumer Knowledge of Electricity
Consumption’, Journal of Consumer Studies and Home Economics 9: 283-89.

CREA (Centre for Regional and Economic Analysis) (1993) The Contribution of Tourism to the Tasmanian
Economy in 1992 (Hobart: University of Tasmania).

Crul, M.R.M. (1994) ‘Milieugerichte Produktontwikkeling in de Praktijk’, Promise (The Hague: NOTA):
151-57.

Cude, B.J. (1992) ‘Making Consumer Education “Green”: Issues and Approaches’, in V. Haldeman,
(ed.), Proceedings of the American Council on Consumer Interests: 187-93.

Cude, B.J. (1993) ‘Does it cost more to buy “green”?, Proceedings of the American Council on Consumer
Interests 39: 108-13.

Davis, ]. (1991a) Greening Business: Managing for Sustainable Development (Oxford: Basil Blackwrell).

Davis, J. (1991b) ‘A Blueprint for Green Marketing’, Journal of Business Strategy, July/August 1991: 14-
17.

Davis, J. (1993) ‘Strategies for Environmental Advertising’, Journal of Consumer Marketing 10.2: 19-36.

Davis, J.B. (1996) ‘Product Stewardship and the Coming Age of Takeback: What Your Company Can
Learn from the Electronics Industry’s Experience’, Cutter Information Corp. (Arlington, MA): 38, 108.

Day, G.S. (1992) ‘Marketing’s Contribution to the Strategy Dialogue’, Journal of the Academy of
Marketing Science 20.4 (Fall 1992): 323-29.

Day, G.S., and R. Wensley (1983) ‘Marketing Theory with a Strategic Orientation’, Journal of Marketing
47 (Fall 1983): 79-89.

Dechant, K., and B. Altman (1994) ‘Environmental Leadership: From Compliance to Competitive
Advantage’, Academy of Management Executive 8: 7-20.

Dechant, K., and VIJ. Marsick (1991) ‘In Search of the Learning Organization: Toward a Conceptual
Model of Collective Learning’, paper presented at the Eastern Academy of Management Confer-
ence, 199L1.

Del Franco, M. (1998) ‘Another Go at “Eco-Fashion”’, Catalog Age, June 1998: 78.

Deloitte Touche Tohmatsu, IIED and SustainAbility (1993) Coming Clean: Corporate Environmental
Reporting (London: Deloitte Touche Tohmatsu).

Dembkowski, S., and S. Hanmer-Lloyd (1994), ‘The Environmental Value-Attitude-System Model:
A Framework to Guide the Understanding of Environmentally-Conscious Consumer Behav-
iour’, Journal of Marketing Management 10.7: 593-603.

Deni Greene Consulting (1992) Life Cycle Analysis: A View of the Environmental Impacts of Consumer
Products Using Clothes Washing Machines as an Example (Melbourne: Australian Consumers’
Association).

Dennis, M.L., E.]. Soderstrom, W.S. Koncinski, Jr, and B. Cavanaugh (1990) ‘Effective Dissemina-
tion of Energy-Related Information: Applied Social Psychology and Evaluation Research’,
American Psychologist 45: 1109-17.

Dermody, J., and S. Hammer-Lloyd (1996) ‘Greening New Product Development: The Pathway to
Corporate Environmental Excellence’, in P. McDonagh and A. Prothero (eds.), Green Manage-
ment (London: Dryden Press): 367-87.

Der Spiegel (1996) ‘Sie reifSen sich um jede Tonne’, Der Spiegel 39—96 (23 September 1996): 40-48.

Die Welt (1996) ‘Germany: Foron Hausgerate files for bankruptcy’, Die Welt, 16 March 1996: 15.

Dienel, P. (1990) Die Planungszelle (Opladen, Germany: Westdeutscher Verlag).



Bibliography 401

Dillman D. (1978) Mail and Telephone Surveys: The Total Design Method (New York: John Wiley).

Donaldson, T., and L.E. Preston (1995) ‘The Stakeholder Theory of the Corporation: Concepts,
Evidence, Implications’, Academy of Management Review 20.1: 65-91.

Dowie, M. (1995) Losing Ground: American Environmentalism at the Close of the Twentieth Century
(Cambridge, MA: MIT Press).

Drucker, P.E (1973) Top Management (London: Heinemann).

Drummond, G. (1994) ‘Brave New World: Fair Trade Movement’, Supermarketing, 9 September 1994.

Drumwright, M. (1994) ‘Socially Responsible Organisational Buying: Environmental Concern as a
Non-Economic Buying Criterion’, Journal of Marketing 58.3: 1-19.

DTAG (Deutsche Telekom AG) Environmental Affairs Office (1995) Deutsche Telekom’s Environmental
Management System (Darmstadt: DTAG).

Duerksen, C. (1983) Environmental Regulations of Plant Siting: How to Make it Work Better (Washing-
ton, DC: The Conservative Foundation).

Durning, A.T. (1992) How Much is Enough? (London: Earthscan).

Dwortzan, M. (1998) ‘The Greening of Industrial Parks’, MIT’s Technology Review 100.9: 18-19.

Dwyer, LM. (1990) ‘Factors Affecting the Proficient Management of Product Innovation’, International
Journal of Technical Management 5.6: 721-30.

Dyllick, T. (1989) Management von Umweltbeziehungen (Wiesbaden: Gabler).

Earl, G., R. Clift and T. Moilanen (1998) ‘Reducing the Uncertainty in Environmental Investments:
Integrating Stakeholder Values into Corporate Decisions’, in P. James and M. Bennett (eds.),
The Green Bottom Line. Environmental Management Accounting: Curtrent Practice and Future Trends
(Sheffield, UK: Greenleaf Publishing).

Earle, R., IIT (1993) ‘Developing an Environmental Marketing Campaign: The FTC Guidelines and
Beyond’, paper presented at the 1992-93 Professional Development Series: American Marketing
Association (Boston Chapter) Conference, 22 April 1993.

EC (European Commission) (1997a) ‘Working Paper on the Management of Waste from Electrical
and Electronic Equipment’ (DG XI, E3/FE D[g7]; Director General XI Environment, Nuclear
Safety and Civil Protection; Brussels: European Commission, 9 October 1997).

EC (European Commission) (1997b) Energy for the Future: Renewable Sources of Energy (White Paper
for a Community Strategy and Action Plan; Communication from the Commission COM[97]599
final; Brussels: EC).

Eckel, L., K. Fisher and R. Grant (1992) ‘Environmental Performance Measurement’, CMA Magazine
66 (March 1992): 16-23.

Economist (1994) ‘Body Shop’s Battles’, The Economist, 3 September 1994.

Economist (1998a) ‘Body Shop: Capitalism and Cocoa Butter’, The Economist 86 and 8¢9 (16-22 May
1998).

Econcn?igst (1998b) “When Virtue Pays a Premium’, The Economist, 18 April 1998.

Eden, S.E. (1990) Green Consumerism and the Response from Business and Government (Working Paper,
542; Leeds, UK: University of Leeds, School of Geography).

EIA (Energy Information Administration) (1997a) Electricity Prices in a Competitive Environment:
Marginal Cost Pricing of Generation Services and Financial Status of Electric Utilities. A Preliminary
Analysis through 2015 (Document DOE/EIA-0614; Washington, DC: EIA).

EIA (Energy Information Administration) (1997b) Renewable Energy Annual 1997: Volume I (Document
DOE/EIA-0603[97]; Washington, DC: EIA).

EIA (Energy Information Administration) (19977c) The Changing Structure of the Electric Power Industry:
An Update (Washington DC: EIA).

Einsmann, H. (1992) ‘The Environment: An Entrepreneurial Approach’, Long Range Planning 25.4:
22-24.

Elkington, J. (1994) “Toward the Sustainable Corporation: Win-Win-Win Business Strategies for
Sustainable Development’, California Management Review 36.2: go-100.

Elkington, J. (1997) Cannibals with Forks: The Triple Bottom Line of 21st Century Business (Oxford:
Capstone).

Elkington, J., and ]. Hailes (1988) The Green Consumer Guide. From Shampoo to Champagne: High Street
Shopping for a Better Environment (London: Victor Gollancz).

Elkington, J., P. Knight and J. Hailes (1991) The Green Business Guide (London: Victor Gollancz).

Ellen, PS., J.L. Wiener and C. Cobb-Walgren (1991) “The Role of Perceived Consumer Effectiveness
in Motivating Environmentally Conscious Behaviors’, Journal of Public Policy and Marketing 10.2:
102-17.

ENDS (Environmental Data Services) (1995) ‘Environmental Managers Call for Greater Support from
Boardroom’, ENDS Report 241.



402 Greener Marketing

ENDS (Environmental Data Services) (1996a) ‘Building the “Green” Factor into Product Development’,
ENDS Report 260 (September 1996): 23-25.

ENDS (Environmental Data Services) (1996b) ‘Hoover remains sole bearer of eco-label for washing
machines’, ENDS Report 261 (October 1996): 29.

Entine, ]. (1994) ‘Shattered Image’, Business Ethics, September/October 1994: 23-28.

Entine, J. (1995) ‘Rain-forest Chic’, Toronto Globe & Mail Report on Business, October 1995: 41-52.

EPA (US Environmental Protection Agency) (1990) Environmental Investments: The Cost of a Clean
Environment (Washington, DC: US Government Printing Office).

EPA (US Environmental Protection Agency) (1998) ‘Program Overview of Energy Star Programs and
Products’, http://www.epa.gov/energystat/

Erkman, S. (1997) ‘Industrial Ecology: An Historical View’, Journal of Cleaner Production 5.1-2: 1-10.

Esty, D.C., and M.E. Porter (1998) ‘Industrial Ecology and Competitiveness: Strategic Implications
for the Firm’, Journal of Industrial Ecology 2.1: 35-44.

Evans, R. (1990) ‘The Earth’s New Friends’, International Management 7: 26-31.

Everett, P. (1997) ‘Setting Outrageous Goals’ (Presentation to Creative Problem-Solving Institute,
Buffalo, NY, 26 June 1997).

Fair Trade Federation (1997) ‘Membership Criteria’, www.fairtradefederation (14 December 1997).

Fallon, I. (1994a) ‘Body Shop’, The Sunday Times, 4 September 1994.

Fallon, I. (1994b) ‘Roddicks reel from body blows’, The Sunday Times, 28 August 1994.

Far Eastern Economic Review (1996) ‘Asian Executives Poll’, Far Eastern Economic Review 159 (11 July 1996):

30.

Farhar, B.C., and A. Houston (1996) Willingness to Fay for Electricity from Renewable Energy (Golden,
CO: National Renewable Energy Laboratory).

Farrand, T. (1994) ‘Body Shop rebuffs magazine claims’, Reuters News Service, 2 September 1994.

Fergus, J. (1991) ‘Anticipating Consumer Trends’, in R.A. David (ed.), The Greening of Business
(Brookfield, VT: Gower Publishing): 51-65.

Ferguson, A. (1989) ‘Soapworks Good Works’, Management Today, May 1989: 94-100.

Ferrone, R., and C.M. O’Brien (1993) ‘Environmental Assessment of Computer Workstation’, IEEE
International Symposium on Electronics and Environment, Arlington, VA: 43-48.

Fietkau, H.-J. (1994) Leitfaden Umweltmediation (WZB-Schriftenreihe zu Mediationsverfahren im
Umweltschutz, 8; Berlin: Wissenschaftszentrum Berlin fir Sozialforschung).

Fiksel, ]. (1996) Design for Environment (New York: McGraw-Hill).

Fiksel, J. (1997) ‘Competitive Advantage through Environmental Excellence’, Corporate Environmental
Strategy 4.4: 55-62.

Fiksel, J. (1998) interview section (untitled), Journal of Sustainable Product Design 5 (April 1998): 49-52.

Fineman, S., and K. Clarke (1996) ‘Green Stakeholders: Industry Interpretations and Response’, Journal
of Management Studies 33.6: 715-30.

Finger, M. (1994) ‘From Knowledge to Action? Exploring the Relationships between Environmental
Experiences, Learning and Behavior’, Journal of Social Issues 50.3: 141-60.

Fischer, K., and J. Schot (eds.) (1993) Environmental Strategies for Industry (Washington, DC: Island
Press).

Forman, A.M., and V. Sriram (1991) ‘Attitudinal Differences between Dutch and American Consumers
regarding Ecological Problems and Solutions: An Empirical Investigation’, Journal of Euromarketing
1.2: 213-32.

Fox, A. (1994) ‘Body Shop leader voices principles’, Waikato Times, 12 April 1994: 12.

Fox, W. (1990) Toward a Transpersonal Ecology (Boston, MA: Shambhala Publications).

Frankel, C. (1998) In Earth’s Company: Business, Environment and the Challenge of Sustainability (Gabriola
Islands: New Society Publishers).

Frantz, D. (1998) ‘Chiquita still under cloud after newspaper’s retreat’, New York Times, 17 July 1998:
AI16.

Freeman, H.L. (1989) ‘Learning to Love the Service Sector’, in Deutsches Institut fiir Wirtschafts-
forschung (DIW) (ed.), Dienstleistungen: Neue Chancen fiir Wirtschaft und Gesellschaft (Berlin: DIW).

Freeman, R.E. (1984) Strategic Management: A Stakeholder Approach (Boston, MA: Pitman).

Friend, G. (1998) ‘On the Road to Sustainability’, Green Business Letter, March 1998: 8.

Furubotn, E.G., and S. Pejovich (1972) ‘Property Rights and Economic Theory: A Survey of Recent
Literature’, Journal of Economic Literature 10: 1137-62.

FTC (Federal Trade Commission) (US) (1996) Guides for the Use of Environmental Marketing Claims
(Washington, DC: FTC).

Fussler, C., with P. James (1996) Driving Eco-Innovation: A Breakthrough Discipline for Innovation and
Sustainability (London: Pitman).



Bibliography 403

Gallarotti, EM. (1995) ‘It pays to be green: The Managerial Incentive Structure and Environmentally
Sound Strategies’, Columbia Journal of World Business 30: 38-57.

GEA (Group for Efficient Appliances) (1995) Washing Machines, Driers and Dishwashers: Final Report
(Copenhagen: Danish Energy Agency, June 1995).

Geiser, K., and M. Crul (1996) ‘Greening of Small and Medium-Sized Firms: Government, Industry
and NGO Initiatives’, in P. Groenewegen, K. Fischer, E.G. Jenkins and ]. Schot (eds.), The Greening
of Industry Resource Guide and Bibliography (Washington, DC: Island Press): 213-44.

Geller, E.S. (1990) ‘Behavior Analysis and Environmental Protection: Where have all the flowers gone?,
Journal of Applied Behavior Analysis 23.3 (Fall 1990): 269-73.

Geller, E.S. (1992) ‘It Takes More Than Information to Save Energy’, American Psychologist, June 1992:
814-15.

GEMI (Global Environmental Management Initiative) (1992a) Total Quality Environmental Manage-
ment: The Primer (Washington, DC: GEMI).

GEMI (Global Environmental Management Initiative) (1992b) Environmental Self-Assessment Programme
(Washington, DC: GEMI).

Ghazi, P, and R. Tredre (1994) ‘Green Queen of all she Purveys? Body Shop’, The Observer, 28 August

1994.

Gilchrist, S. (1994) ‘Body Shop dismisses magazine report’, The Times, 2 September 1994.

Gladwin, T.N. (1993) ‘The Meaning of Greening: A Plea for Organisation Theory’, in K. Fischer and
J. Schot (eds.), Environmental Strategies for Industry (Washington, DC: Island Press): 37-62.
Gladwin, T.N., and I. Walters (1976) ‘Multinational Enterprise, Social Responsibility, and Pollution

Control’, Journal of International Business 7 (Fall/Winter 1976): 57-74.

Gladwin, T.N,, ].]. Kennelly and T-S. Krause (1995) ‘Shifting Paradigms for Sustainable Development:
Implications for Management Theory and Research’, The Acadeny of Management Review 20.4z:
874-907.

Gleckman, H., and R. Krut (1996) ‘Neither International nor Standard: The Limits of ISO 14001 as
an Instrument of Global Corporate Environmental Management’, in C. Sheldon (ed.), ISO 14001
and Beyond: Environmental Management Systems in the Real World (Sheffield, UK: Greenleaf
Publishing): 45-59.

Goggin, PA. (1994) ‘An Appraisal of Ecolabelling from a Design Perspective’, Design Studies 15.4
(October 1994): 459-77.

Goldstein, D. (1995) Promoting Energy Efficiency in the Utility Sector through Coordinated Regulations and
Incentives (San Francisco: Natural Resources Defense Council).

Gordon, R.E. (ed.) (1993) 1993 Conservation Directory (Washington, DC: National Wildlife Federation).

Gouldson, A. (1993) ‘Fine Tuning the Dinosaur? Environmental Product Innovation and Strategic
Threat in the Automotive Industry: A Case Study of the Volkswagen Audi Group’, Business
Strategy and the Environment 2.3: 12-21.

Gray, R. (1992) ‘Accounting and Environmentalism: An Exploration of the Challenge of Gently
Accounting for Accountability, Transparency, and Sustainability’, Accounting, Organizations and
Society 17.5: 399-425.

Green Market Alert (1993) ‘“The Office Electronics Industry’, Green Market Alert 4.4 (April 1993): 5.

Green, K., A. McMeekin and A. Irwin (1994) “Technological Trajectories and R&D for Environmental
Innovation in UK Firms’, Futures 26.10 (December 1994): 1047-59.

Green, PE., and V. Srinivasen (1990) ‘Conjoint Analysis in Marketing: New Developments with
Implications for Research and Practice’, Journal of Marketing, October 1990: 3-19.

Greenley, G.E. (1989) ‘An Understanding of Marketing Strategy’, European Journal of Marketing 23:
45-58.

Groenewegen, P, K. Fischer, E.G. Jenkins and J. Schot (eds.) (1996) The Greening of Industry Resource
Guide and Bibliography (Washington, DC: Island Press).

Grunig, J.E., and T. Hunt (1984) Managing Public Relations (Fort Worth, TX: Holt Rinehart & Winston).

Guardian (1994) ‘Body Shopped?, The Guardian, 2 September 1994.

Haddon, M. (1993) ‘Making Green Labels Stick’, New Scientist, 20 June 1993.

Hall, S., and N. Roome (1996) ‘Strategic Choices and Sustainable Strategies’, in P. Groenewegen, K.
Fischer, E.G. Jenkins and ]. Schot (eds.), The Greening of Industry Resource Guide and Bibliography
(Washington, DC: Island Press): 9-36.

Hamel, G., and C.K. Prahalad (1994) Competing for the Future (Boston, MA: Harvard Business School
Press).

Hammerbacher, R. (1995) ‘Der Nachbarschaftskreis des Unternehmens Riedel-de-Héan’, Der Mit-
arbeiter: Werkzeitschrift der Riedel-de-Hin AG, July 1995.



404 Greener Marketing

Handelsblatt (1995) ‘Germany: Samsung withdraws from Foron deal’, Handelsblait, 10 March 1995:

15.

Handelsblatt (1996) ‘Germany: Foron in shock after losing Turkish buyer’, Handelsblatt, 21 February
1996: 12.

Hann;?,gMD. (1995) ‘Environmentally Responsible Managerial Behavior: Is Ecocentricism a Pre-
requisite?, The Academy of Management Review 20.4: 796-99.

Hansell, S. (1998) ‘Now Big Blue is at your service’, New York Times, 18 January 1998.

Hansen, U., and I. Schoenheit (1994) HAGE: Hautpflege und Gesundheit—ein haariges Thema (Hannover:
Fackeltrager Verlag).

Hansen, U., and U. Schrader (1997) ‘“Leistungs- statt Produktabsatz” fir einen 6kologischeren
Konsum ohne Eigentum’, in U. Steger (ed.), Handbuch des integrierten Umweltmanagements
(Munich: Oldenbourg): 87-110.

Hansen, U., U. Niedergesald and B. Rottberg (1996) ‘Dialogische Kommunikationsverfahren zur
Vorbeugung und Bewéltigung von Umweltskandalen: Das Beispiel des Unternehmensdialogs’,
in G. Bentele, H. Steinmann and A. Zerfasz, Dialogorientierte Unternehmenskommunikation:
Grundlagen, Praxiserfahrungen, Perspektiven (Berlin: Vistas): 307-20.

Hansen, U., U. Niedergesd®t and B. Rottberg (1997) HAGE II: Was kiinftig unter die Haut geht?
(Dokumentation eines Dialogprogramms; Hannover: Hannover University, Institut fiir Betriebs-
forschung).

Hanson, D. (1996) Eco-Sensitive Management (unpublished PhD thesis; Hobart: University of Tasmania).
Hanson, D., and B. Tapp (1994) ‘Ecologically Sustainable Development and Process for Managers’,
Proceedings of the 12th Annual Conference of the Association of Management, Dallas, TX: 13-24.
Hagq, E (1997) ‘Pepsi pullout does not jar Unocal conscience’, The Nation (Bangkok), 6 February 1997:

Local As.

Harrison, J.S., and C.H. St John (1996) ‘Managing and Partnering with External Stakeholders’,
Academy of Management Executive 10.2: 46-60.

Hart, S.L. (1997) ‘Beyond Greening: Strategies for a Sustainable World’, Harvard Business Review,
January/February 1997: 66-76.

Hartman Group (1996) Food and the Environment: A Consumer’s Perspective, Phase I (The Hartman
Report; Bellvue, WA: The Hartman Group).

Hartman, C.L, and E.R. Stafford (1997) ‘Market-Based Environmentalism: Developing Green
Marketing Strategies and Relationships’, in D.T. Leclair and M. Hartline (eds.), American
Marketing Association Winter Educators” Conference Proceedings (Chicago: American Marketing
Association): 156-63.

Hartmann, R. (1997) Environmental Management and Controlling in European Telecommunication
Enterprises (Masters thesis; Fachhochschule Fulda, Germany).

Harvey, M.G. (1995) ‘The MNC’s Role and Responsibility in Deforestation of Tropical Forests’, Journal
of Macromarketing, Fall 1995: 107-27.

Hemphill, T. (1996) ‘The New Era of Business Regulation’, Business Horizons 39 (July/August 1996):
26-30.

Henderson, B.D. (1983) ‘“The Concept of Strategy’, in K.J. Albert (ed.), Handbook of Business Strategy
(New York: McGraw-Hill).

Henion, K.E. (1976) Ecological Marketing (Columbus, OH: Grid).

Henrichs, C. (1995) ‘Renewable Energy Alternative Program’ (Paper presented at SolTech ‘95
Conference and UPVG Annual Meeting, San Antonio, TX, 11 April 1995).

Henschel, C. (1997) ‘Burgerbeteiligung in der Chemieindustrie’ (unpublished speech, Hoechst AG,
31 January 1997).

Hindle, P, P. White and K. Minion (1993) ‘Achieving Real Environmental Improvements Using
Value-Impact Assessment’, Long Range Planning 26.3: 36-48.

Hockerts, K. (1995) Konzeptualisierung skologischer Dienstleistungen: Dienstleistungskonzepte als Element
einer wirtschaftsokologisch effizienten Bediirfuisbefriedigung (IWO-Diskussionsbeitrag, 29; St Gallen,
Switzerland: Universitat St Gallen, Institut fiir Wirtschaft und Okologie).

Hocking, RWD., and S. Power (1993) ‘Environmental Performance: Quality, Measurement and
Improvement’, Business Strategy and the Environment 2.4: 19-24.

Hohmeyer, O. (ed.) (1997) Social Costs and Sustainability: Valuation and Implementation in the Energy
and Transport Sector (Berlin: Springer Verlag).

Holland, E (1998) ‘Life thrives outside the concrete jungle’, South China Morning Post 54.110 (22 April
1998): 19.

Holt, ]%9(19979@ ‘Disclosure and Certification: Truth and Labeling for Electric Power’, REPP Renewable
Energy Policy Project Issue Brief 5 (January 1997).



Bibliography ~ 40%

Holt, E. (1997b) Green Pricing Resource Guide (Harpswell, ME: Ed Holt & Associates).

Holt, E., and J. Fang (1997) The New Hampshire Retail Competition Pilot Program and The Role of Green
Marketing (Topical Issues Brief Series; Golden, CO: National Renewable Energy Laboratory).

Hoover (1990) The Hoover Environmental Mission (Merthyr Tydfil, UK: Hoover Ltd).

Hosseini, J.C., and S.N. Brenner (1992) ‘The Stakeholder Theory of the Firm: A Methodology to
Generate Value Matrix Weights’, Business Ethics Quarterly 2.2: 99-119.

Hunt, C.B., and E.R. Auster (1991) ‘Proactive Environmental Management: Avoiding the Toxic Trap’,
Sloan Management Review, Winter 1991: 7-18.

Hunt, S., and G. Shuttleworth (1996) Competition and Choice in Electricity (New York: John Wiley).

Hutchinson, C. (1992) ‘Corporate Strategy and the Environment’, Long Range Planning 25.4: 9-21.

Hutt, WE. (1936) Economists and the Public (London: Jonathan Cape).

Hutton, R.B., G.A. Mauser, P. Filiatrault and O.T. Ahtola (1986) ‘Effects of Cost-Related Feedback
on Consumer Knowledge and Consumption Behavior: A Field Experimental Approach’, Journal
of Consumer Research, December 1986: 327-36.

IEA (International Energy Agency) (1997a) Key Issues in Developing Renewables (Paris: IEA).

IEA (International Energy Agency) (1997b) Renewable Energy Policy in IEA Countries. 1. Overview (Paris:
[EA).

Inchukul, K. (1998) ‘Law alone may not be able to punish illegal waste dumpers’, Bangkok Post 52
(30 April 1998): 19.

Indigo Development (1998) ‘Eco-Industrial Parks’, http.//www.indigodev.com/Ecoparks.html (Oakland, CA).

Industrial Environmental Management (1997) ‘Water Stress in Europe’, Industrial Environmental Manage-
ment, March 1997: 8.

Interface (1997) Sustainability Report (Atlanta, GA: Interface,).

International Ecolabeling Forum (1994) Declaration of Representatives to International Ecolabeling Forum
(Washington, DC: International Ecolabeling Forum, ro-11 March 1994).

Intimate Brands (1998) ‘Intimate Brands: Who We Are’, hittp://www.intimatebrands.com/who/index.asp

Irish Times (1997) ‘Energy Awareness Week’ (A Commercial Supplement with The Irish Times), 20
September 1997.

IPD (Institute of Personnel and Development) (1997) Innovation: Opportunity through People (consul-
tative document; London: IPD).

Irvine, S. (1991) ‘Beyond Green Consumerism’, in C. Plant and J. Plant (eds.), Green Business: Hope
or Hoax? (Bideford, UK: Green Books): 21-29.

Irwin, A., and P.D. Hooper (1992) ‘Clean Technology, Successful Innovation and the Greening of
Industry: A Case Study Analysis’, Business Strategy and the Environment 1.2: 1-12.

Iyer, E.S., and S. Gooding-Williams (1998) A Typology of Nonprofit Organizations with Interest in
Environmental Issues (Amherst, MA: University of Massachusetts).

Jaccard, M (1995) ‘Oscillating Currents’, Energy Policy 23.7: 579-92.

Jackson, WD., ].E. Keith and R K. Burdick (1984) ‘Purchasing Agents’ Perceptions of Industrial Buying
Centre Influence: A Situation Approach’, Journal of Marketing 48: 75-83.

James, P. (1994) ‘Quality and the Environment: From Total Quality Management to Sustainable
Quality Management’, Greener Management International 6 (April 1994): 62-70.

Jardine, C. (1994) ‘A Blemish on its Face: Body Shop’, Daily Telegraph, 20 August 1994.

Jelinski, LW,, T.E. Graedel, WD. Laudise, D.W. McCall and K.N. Patel (1992) ‘Industrial Ecology:
Concepts and Approaches’, Proceedings of the National Academy of Sciences 8¢9 (February 1992):
79397

Jennings, PD., and PA. Zandbergen (1995) ‘Ecologically Sustainable Organizations: An Institutional
Approach’, The Academy of Management Review 20.4: 1015-52.

Jevons, S. (1871) The Principles of Economics (New York, repr. 1965).

Johne, A., and P. Snelson (1988) ‘Auditing Product Innovation Activities in Manufacturing Firms’,
R&D Management 11.2: 227-33.

Jones, M. (1997) ‘“The Role of Stakeholder Participation: Linkages to Stakeholder Impact Assessment
and Social Capital in Camisea, Peru’, Greener Management International 19: 87-98.

Journal of Sustainable Product Design (1997) ‘Space and Water Saving Toilet and Washbasin Combina-
tion’, Journal of Sustainable Product Design, July 1997.

Joss, S., and J. Durant (1995) Public Participation in Science: The Role of Consensus Conferences in Europe
(London: Science Museum).

Joy, A., and B. Motzney (1992) ‘Ecotourism and Ecotourists: Preliminary Thoughts on the New
Leisure Traveller’, American Marketing Association, Winter 1992: 457-63.

Kalisvaart, S.H., and T.].J. van der Horst (1997) ‘EcoDesign Innovation’ (Presentation to DEMA-Forum;
TNO Institute of Industrial Technology).



406 Greener Marketing

Kalke, M. (1994) ‘The Foron-Story’, Akzente, December 1994: 20-25.

Kangun, N., L. Carlson and S. Grove (1991) ‘Environmental Advertising Claims: A Preliminary
Investigation’, Journal of Public Policy and Marketing 10.2: 47-58.

Karamitsos, E (1998) ‘Research and the Development of the Technologies of the Information Society
Applied to the Environment’, Environmental Management and Health g.1: 6-9.

Kardash, WJ. (1974) ‘Corporate Responsibility and the Quality of Life: Developing the Ecologically
Concerned Consumer’, in K.E. Henion and T.C. Kinnear (eds.), Ecological Marketing (Chicago:
American Marketing Association).

Kérnd, A., and E. Heiskanen (1998) ‘The Challenge of “Product Chain” Thinking for Product
Development and Design: The Example of Electrical and Electronic Products’, journal of
Sustainable Product Design 4 (January 1998): 26-36.

Kempton, W,, and L. Montgomery (1982) ‘Folk Quantification of Energy’, Energy 7: 817-27.

Kempton, W, J.M. Darley and P.C. Stern (1992) ‘Psychological Research for the New Energy Problems’,
American Psychologist, October 1992: 1213-23.

Keogh, P, and M.]. Polonsky (1998a) ‘Environmental Commitment: A Basis for Environmental
Entrepreneurship?, Journal of Organizational Change Management 11.1: 38-49.

Keogh, P, and M.]. Polonsky (1998b) ‘Corporate Commitment to the Natural Environment: Issues
in a Team Approach’, in J. Moxen and P. Strachan, Managing Green Teams: Environmental Change
in Organisations and Networks (Sheffield, UK: Greenleaf Publishing).

Keoleian, G., and D. Menerey (1994) ‘Sustainable Development by Design: Review of Life Cycle
Design and Related Approaches’, Journal of the Air and Waste Management Association 44 (May
1994): 645-63.

Kepplinger, H.M., and U. Hartung (199s) Stérfall-Fieber: Wie ein Unfall zum Schiiisselereignis einer Unfall-
Serie wird (Freiburg: Karl Alber).

Ketola, T. (1993) ‘The Seven Sisters: Snow Whites, Dwarfs or Evil Queens? A Comparison of the
Official Environmental Policies of the Largest Oil Corporations in the World’, Business Strategy
and the Environment 2.3: 22-33.

Kilbourne, WE., and S.C. Beckman (1998) ‘Review and Critical Assessment of Research on Marketing
and the Environment’, Journal of Marketing Management 14.6: 513-32.

Kimmel, J.P. (1989) ‘Disclosing the Environmental Impact of Human Activities: How a federal
pollution control program based on individual decision making and consumer demand might
accomplish the environmental goals of the 1970s in the 1990s’, University Of Pennsylvania Law
Review 138.2: 505-48.

Kirton, M.J. (1976) ‘Adaptors and Innovators: A Description and Measure’, Journal of Applied Psychology
61: 622-29.

Klafter, B. (1992) ‘Pollution Prevention Benchmarking: AT&T and Intel Working Together with the
Best’, Total Quality Environmental Management, Autumn 1992: 27-34.

Kleeman, M. (1994) Energy Use and Air Pollution in Indonesia (Aldershot, UK: Ashgate Publishing).

Kleiner, A. (1991) ‘What does it mean to be green?, Harvard Business Review 69.4 (July/August 1991):
38-47.

Klonoski RJ. (1991) ‘Foundational Considerations in the Corporate Social Responsibility Debate’,
Business Horizons 34.4: 9-18.

Kohli, A.K,, and B.]. Jaworski (1990) ‘Market Orientation: the Construct, Research Propositions, and
Managerial Implications’, Journal of Marketing 54 (April 1990): 1-18.

Kotler, P, and G. Armstrong (1996) Principles of Marketing (London: Prentice-Hall).

Kraisornsuthasinee, S. (1997) ‘Back to the Most Basic of All: Organic Rice’, The Nation 22 (8 December
1997): As.

Kuusela, H., M. T. Spence and A.]. Kanto (1998) ‘Expertise Effects on Prechoice Decision Processes
and Final Outcomes: A Protocol Analysis’, European Journal of Marketing 32.5/6: 559-76.

Lamarre, L. (1997) ‘Utility customers go for the green’, Electric Power Research Institute Journal 22.2
(March/April): 6-15.

Lang, D., and S. Trippolt (1997) ‘Neuste Kennzahlen’, Cash Trade Magazine, October 1997: 41-44.

Lawrence, J. (1993) ‘Green products sprouting again: More focused efforts avoid controversy’,
Advertising Age, 10 May 1993: 12.

Lawrence, M. (1998) ‘Nation’s first cause-related marketing trends report finds consumers more
responsive to strategic CRM campaigns’, http://www.celf net/iprex/news

Lawrence, PR., and J.W. Lorsch (1967) Organisation and Environment: Managing Differentiation and
Integration (Boston, MA: Harvard University Press).

Leake, M., and R. Kainz (1994) ‘Environmental Enhancement: An Agile Manufacturing Perspective’,
Agility Forum Faper (Bethlehem, PA) ARg4-03.



Bibliography 401

Lee, B.W, and K. Green (1994) ‘Towards Commercial and Environmental Excellence: A Green Portfolio
Matrix’, Business Strategy and the Environment 3.3: 1-9.

Leszinski, R., and M. Marn (1997) ‘Setting Value, Not Price’, The McKinsey Quarterly 1: 99-110.

Levene, A. (1994) ‘Greenpeace uses the market to make business “green up” its act’, Reuters World
Service, 13 March 1994.

Levitt, B., and ].G. March (1988) ‘Organizational Learning’, Annual Review of Sociology 14: 319-40.

Levy, D.L. (1997) ‘Business and International Environmental Treaties: Ozone Depletion and Climate
Change’, California Management Review 39.2: 54-71.

Linnanen, L. (1995) ‘Market Dynamics and Sustainable Organisations: HRM Implications in the Pulp
and Paper Industry’s Management of Environmental Issues’, Greener Management International
10 (April 1995): 110-24.

Linnanen, L., E. Markkanen and L. llmola (1997) Ympirtistéosaaminen: Kestdvin kehityksen haaste
yritysjohdolle (Environmental Excellence: The Sustainable Business Challenge) (Helsinki: Otaniemi
Consulting Group Oy).

Lober, D.J. (1997) ‘Explaining the Formation of Business—Environmentalist Collaborations: Collab-
orative Windows and the Paper Task Force’, Policy Sciences 30.1: 1-24.

Lofstedt, R.E., and O. Renn (1997) ‘“The Brent Spar Controversy: An Example of Risk Communication
Gone Wrong’, Risk Analysis 17.2: 131-36.

Long, EJ., and M.B. Arnold (1995) The Power of Environmental Fartnerships (Fort Worth, TX: Dryden Press).

Loser, T. (1998) ‘Billa/Rewe’, Cash Trade Magazine, June 1998: 14-16.

Lowe, E. (1993) ‘Industrial Ecology: An Organising Framework for Environmental Management’, Total
Quality Environmental Management 3.1: 73-85.

Lowe, E. (1994) ‘Industrial Ecology: Implications for Corporate Strategy’, Journal of Corporate
Environmental Strategy 2.1: 61-65.

Mackoy, R.D., R. Calantone and C. Droge (1995) ‘Environmental Marketing: Bridging the Divide
between the Consumption Culture and Environmentalism’, in M.]. Polonsky and A.T. Mintu-
Wimsatt (eds.) Environmental Marketing: Strategies, Practice, Theory and Research (New York:
Haworth Press): 37-54.

MacNaghten, P, et al. (1995) Public Perceptions and Sustainability in Lancashire: Indicators, Institutions,
Farticipation (Lancashire County Council and Lancaster University Centre for the Study of
Environmental Change, UK).

Makower, J. (1998) ‘Green Product Introductions for 1997, Green Business Letter, January 1998.

Marketing News (1991) ‘American Marketing Association Environmental Policy Statement’, Market-
ing News, 22 July 1991: 22.

Marketing Week (1994) ‘Maverick’s Fall from Grace: Body Shop’, Marketing Week, 2 September 1994.

Marks, L. (1994) ‘Chattering Evangelist: Anita Roddick’, The Independent on Sunday, 28 August 1994.

Mastrandonas, A., and P T. Strife (1992) ‘Corporate Environmental Communications: Lessons from
Investors’, The Columbia Journal of World Business, 277.3—4 (Fall/Winter 1992): 234-40.

Matichon (1998) ‘Pipeline not transparent, yet given a go’, Matichon (Bangkok), 26 February 1998:
Local 1.

Maxwell, J., S. Rothenberg, E Briscoe and A. Marcus (1997) ‘Green Schemes: Corporate Environ-
mental Strategies and their Implementation’, California Management Review 39.3: 118-34.
Mayer, R.N., D.L. Scammon and J. Gray-Lee (1993) ‘An Audit of Claims on Product Labels’, in M.].
Sheffet (ed.), Proceedings of the 1993 Marketing and Public Policy Conference (East Lansing, MI:

Michigan State University): 109-22.

Mayer, R.N., J. Gray-Lee, D.L. Scammon and B. Cude (1996) ‘The Last Audit: Environmental
Marketing Claims between 1992 and 1995’, paper presented to the American Marketing Association
Pre-Conference, 3 August 1996.

Mayers, K. (1997) ‘The Body Shop: The Role of Supplier Evaluation and Life Cycle Analysis (LCA)
in Product Development’, in M. Charter (ed.), Managing Eco-Design: A Training Solution (Farnham,
UK: Centre for Sustainable Design/Surrey Institute of Art and Design): 24-26.

McCloskey, M. (1992) “Twenty Years of Change in the Environmental Movement: An Insider’s View’,
in R.E. Dunlap and A.G. Mertig (eds.), American Environmentalism: The US Environmental
Movement, 1970-1990 (Philadelphia: Taylor & Francis): 77-88.

McCrea, C.D. (1993) ‘Environmental Packaging and Product Design’, paper presented at the 1992-93 Pro-
fessional Development Series: American Marketing Association (Boston Chapter) Conference, 22 April 1993.

McDonagh, P, and A. Prothero (eds.) (1996) Green Management (London: Dryden Press).

McGee, E.C., and A.K. Bhushan (1993) ‘Applying the Baldridge Quality Criteria to Environmental
Performance: Lessons from Leading Organizations’, Total Quality Environmental Management,
Autumn 1993: 1-18.



408 Greener Marketing

Meadows, D., et al. (1972) The Limits to Growth: A Report for the Club of Rome’s Project on the Predicament
of Mankind (New York: Universe Books).

Meffert, H., and M. Kirchgeorg (1998) Marktorientiertes Umweltmanagement: Konzeption, Strategie,
Implementierung (Stuttgart: Schéffer Poeschel, 3rd edn).

Meijkamp, R. (1997) Car-Sharing: Analysis of a Service Concept between Eco-Efficiency and Sufficiency
(Wirtschaftsokologische Perspektiven, Annual Report; Bayreuth, Germany: Bayreuth Initiative
for Economy and the Environment).

Meister, H.-P. (1996) ‘Community Advisory Panels in den USA’, in H. Hill (ed.), Dialoge iiber Grenzen:
RKommunikation bei Public Private Partnership (Reihe Staatskommunikation, 3; Kéln: Heymann):
17-27.

Mendleson, N., and M.]. Polonsky (1995) ‘Using Strategic Alliances to Develop Credible Green
Marketing’, Journal of Consumer Marketing 12.2: 4-18.

Menon, A., and A. Menon (1997) ‘Enviropreneurial Marketing Strategy: The Emergence of Corporate
Environmentalism as Market Strategy’, Journal of Marketing 61.1: 51-67.

Mesoamerica (1992) ‘Environment and the Banana Industry: Costa Rican growers say they're seeing
green’, Mesoamerica, July 1992.

Midttun, A. (ed.) (1997) European Electricity Systems in Transition. A Comparative Analysis of Policy and
Regulation in Western Europe (Amsterdam: Elsevier).

Mies, M. (1993) “The Myth of Catching up Development’, in M. Mies and V. Shiva (eds.), Ecofeminism
(London: Zed Books): 55-69.

Miles, M., and L.S. Munilla (1995) ‘The Eco-Marketing Orientation: An Emerging Business
Philosophy’, in M.]. Polonsky and A.T. Mintu-Wimsatt (eds.), Environmental Marketing: Strat-
egies, Practice, Theory and Research (New York: Haworth Press): 23-36.

Millais, C. (1996) ‘Greenpeace Solutions Campaigns: Closing the Implementation Gap’, ECOS: Journal
of the British Association of Nature Conservationists 17.2: 50-58.

Miller, C. (1993) Conflicting studies still have execs wondering what to believe’, Marketing News 277.12:

L

Miller, R.L., and WE Lewis (1991) ‘A Stakeholder Approach to Marketing Management Using the
Value Exchange Model’, European Journal of Marketing 25.8: 55-68.

Milliman, J., J.A. Clair and I. Mitroff (1994) ‘Environmental Groups and Business Organizations:
Contflict or Cooperation?, SAM Advanced Management Journal 59 (Spring 1994): 41-46.

Mills, D. (1998) ‘Mills on Business’, Campaign London, 22 May 1998: 27.

Milne, G.R., E.S. Iyer and S. Gooding-Williams (1996) ‘Environmental Organization Alliance
Relationships within and across Nonprofit, Business, and Government Sectors, Journal of Public
Policy and Marketing 15.2 (Fall 1996): 203-15.

Mintel (1991) The Second Green Consumer Report (London: Mintel).

Mintel (1995) The Green Consumer Report (London: Mintel).

Minton, A.P, and R.L. Rose (1997) ‘The Effects of Environmental Concern on Environmentally
Friendly Consumer Behavior: An Exploratory Study’, Journal of Business Research 40: 37-48

Mintzberg, H., and ].B. Quinn (1991) The Strategy Process (Englewood Cliffs, NJ: Prentice-Hall).

Mobility (1998) Car Sharing and Mobility Management (press release; Lucerne, Switzerland: Mobil-
ity, 30 March 1998).

Mohr, L.A., D. Erodlu and P.S. Ellen (1998) ‘The Development and Testing of a Measure of Skepticism
toward Environmental Claims in Marketers’ Communications’, The Journal of Consumer Affairs
32 (Summer 1998): 30-55.

Moore, K.J. (1993) ‘Emerging Themes in Environmental Consumer Behavior’, in M.J. Sheffet (ed.),
Proceedings of the 1993 Marketing and Public Policy Conference (East Lansing, MI: Michigan State
University): 109-22.

Morgan, G. (1997) Images of Organisation (London: Sage).

Morris, S.A. (1997) ‘Internal Effects of Stakeholder Management Devices’, Journal of Business Ethics
16.4: 413-24.

Moskovitz, D. (1992) Renewable Energy: Barriers and Opportunities, Walls and Bridges (Prepared for The
World Resources Institute; Gardiner, ME: The Regulatory Assistance Project, July 1992, revised
September 1993).

Moxen, J., and P. Strachan (1995) ‘The Formulation of Standards for Environmental Management
Systems: Structural and Cultural Issues’, Greener Management International 12 (October 1994):
32-48.

Mulhern, EJ. (1992) ‘Consumer Wants and Consumer Welfare’, in T.C. Allen et al. (eds.), Marketing
Theory and Applications: Proceedings of the 1992 American Marketing Association Winter Educators’
Conference (Chicago: AMA): 407-12.



Bibliography 409

Murphy, D.E, and ]. Bendell, (1997) In the Company of Partners: Business, Environmental Groups, and
Sustainable Development Post-Rio (Bristol, UK: The Policy Press).

Naess, A. (1993) ‘The Deep Ecological Debate: Some Philosophical Aspects’, in M.E. Zimmerman,
J.B. Callicott, G. Sessions, K.J. Warren and J. Clark (eds.), Environmental Philosophy (Englewood
Cliffs, NJ: Prentice-Hall): 193-212.

Naj, AK. (1990) ‘Some companies cut pollution by altering production methods’, The Wall Street
Journal, 2.4 December 1990: Ar.

National Association of Attorneys-General (1990) The Green Report: Findings and Preliminary Recom-
mendations for Responsible Advertising (Washington, DC: NAAG Publications, December 1990).

Neale, A. (1997) ‘Organisational Learning in Contested Environments: Lessons from Brent Spar’,
Business Strategy and the Environment 6.2 (May 1997): 93-103.

New, S., K. Green and B. Morton (1995) ‘Understanding the Dynamics of Green Supply’, Proceedings
of the 1995 Business Strategy and Environment Conference (Leeds, UK: ERP Environment): 171-76.

Newbery, D.M. (1997) ‘Privatisation and Liberalisation of Network Utilities’, European Economic Review
41:357-83.

Newman, J.C., and K.M. Breeden (1992) ‘Managing in the Environmental Era: Lessons from the
Environmental Era’, The Columbia Journal of World Business 277.3—4 (Fall/Winter 1992): 210-21.

Nicolas, R. (1998) ‘New age finds a new face’, Marketing, 21 May 1998: 15.

Nius Ecos del Atldntico (1995) ‘Aliados para proteger el medio ambiente’, Nius Ecos del Atldntico 37.

Nixon, W. (1993) ‘A Breakfast among Peers: Environmental whistleblowers have some stories to tell’,
E Magazine, September/October 1993: 14-19.

NREL (National Renewable Energy Laboratory) (1998) Information Brief on Green Power Market-
ing (Prepared by B. Swezey and A. Houston; Golden, CO: NREL, 2nd edn).

Nuttall, N. (1998) ‘Paper recycling schemes fold as price slumps’, The Times, 26 June 1998: 13.

Nuttall, N., S. Gilchrist and S. MacCarthaigh (1994) ‘Body Shop pressure builds’, The Times, 24 August

1994.

O’Dogrglgﬂ, E (1993) ‘Corporate America turns on to the environment’, Nature Conservancy,
January/February 1993: 28-32.

O’Neal, C. (1993) ‘Concurrent Engineering with Early Supplier Involvement: A Cross-Functional
Challenge’, International Journal of Purchasing and Materials Management, Spring 1993: 3-9.

O'Reilly, B. (1997) ‘Transforming the Power Business’, Foriune, 29 September 1997: 142-56.

Oakley, B.T. (1994) ‘Total Quality Product Design: How to Integrate Environmental Criteria into
the Product Realization Process’, in J.T. Willig (ed.), Environmental TQM (New York: McGraw—
Hill): 63-7o0.

Observer (1994) ‘Green Victory: Body Shop Criticism Unfair’, The Observer, 11 September 1994.

Oosterhuis, E, E Rubik and G. Scholl (1996 ) Product Policy in Europe: New Environmental Perspectives
(Dordrecht: Kluwer Academic Publishers).

Orlin, J., P. Swalwell and C. FitzGerald (1993) ‘How to Integrate Information Strategy Planning with
Environmental Management Information Systems: Part ', Total Quality Environmental Manage-
ment, Winter 1993—94: 193-202.

Osterhus, TL. (1997) ‘Pro-Social Consumer Influence Strategies: When and how do they work?,
Journal of Marketing 61 (October 1997): 16-29.

Ostlund, S. (1994) ‘The Limits and Possibilities in Designing the Environmentally Sustainable Firm’,
Business Strategy and the Environment 3.2: 21-33.

Ottman, J.A. (1992) Green Marketing: Challenges and Opportunities for the New Marketing Age
(Lincolnwood, IL: NTC Business Books).

Ottman, J.A. (1995) ‘A little creativity could lead to a big advantage’, Marketing News (Chicago) 29.7
(27 March 1995): 11.

Ottman, J.A. (1997) ‘Renewable Energy: Ultimate Marketing Challenge’, Marketing News, 28 April
1997.

Ottman, J.A. (1998) Green Marketing: Opportunity for Innovation (Lincolnwood, IL: NTC/Contemporary
Books, 2nd edn).

Oxfam (1996) ‘What is Fair Trade’, www.web.net/oxfamgft (UK and Ireland: Oxfam).

PA Consulting (1991) Environmental Labelling of Washing Machines: A Pilot Study for the DTI/DoE
(Royston, UK: PA Consulting Group, August 199r).

Passel, P. (1990) ‘Rebel economists add ecological cost to price of progress’, The New York Times, 277
November 1990.

Paton, B. (1993) ‘Environmentally Conscious Product Design through Total Quality Management’,
Environmental Quality Management 2.4: 383-97.



410 Greener Marketing

Payne, A. (1995) ‘Relationship Marketing: A Broadened View of Marketing’, in A. Payne (ed.), Advances
in Relationship Marketing (London: Kogan Page): 29-41.

Payne, J.W, J.R. Bettman and E.J. Johnson (1993) The Adaptive Decision Maker (New York: Cambridge
University Press).

Peattie, K. (1995) Environmental Marketing Management: Meeting the Green Challenge (London: Pitman).

Peattie, K., and M. Charter (1994) ‘Green Marketing’, in M. Baker (ed.), The Marketing Book (London:
Butterworth-Heinemann, 3rd rev. edn).

Pegram Walters Associates (1994) Consumer Attitudes to Fackaging (PWA 27769, prepared for INCPEN;
London: Pegram Walters Associates).

Peters, T. (1991) ‘Lean, Green and Clean: The Profitable Company of the Year 2000’, European
Management Development Journal, January 1991: 5-8.

Petulla, ].M. (1980) American Environmentalism: Values, Tactics, Priorities (Galveston, TX: A&M
University Press).

Petulla, ].M. (1987) ‘Environmental Management in Industry’, Journal of Professional Issues in
Engineering 113. 2: 167-83.

Piasecki, B.W. (1995) Corporate Environmental Strategy: The Avalanche of Change since Bhopal (New York:
John Wiley).

Pickard, J. (1996) ‘A Fertile Grounding’, People Management 2.21 (24 October 19906): 34.

Pinchot, G. (1996) Conference Tapes, Institute of FPersonnel and Development Annual Conference,
Harrogate, UK, 23—25 October 1996.

Plant, C., and D.H. Albert (1991) ‘Green Business in a Grey World: Can it be done?, in C. Plant and
J. Plant (eds.), Green Business: Hope or Hoax? (Bideford, UK: Green Books): 1-8.

Platt, S. (1988) Teams: A Game to Develop Group Skills (Aldershot, UK: Gower).

Poduska, R.A., R.H. Forbes and M.A. Bober (1992) “The Challenge of Sustainable Development’, The
Columbia Journal of World Business 27.3-4 (Fall/Winter 1992): 287-91.

Pokorny, G. (1994) The Marketing of Energy Efficiency in the 1990s: A 20-Year Review of Market Research
and Experience (Strategic Publications Series, 214; Cambridge, MA: Cambridge Reports/Research
International).

Polonsky, M.]. (1991) ‘Australia sets guidelines for green marketing’, Marketing News 25.21: 6, 18.

Polonsky, M.]. (1995a) ‘Cleaning Up Green Marketing Claims: A Practical Checklist’, in M.J. Polonsky
and A.T. Mintu-Wimsatt (eds.), Environmental Marketing: Sirategies, Practice, Theory and Research
(New York: Haworth Press): 199-223.

Polonsky, M.J. (1995b) ‘A Stakeholder Theory Approach to Designing Environmental Marketing
Strategy’, Journal of Business and Industrial Marketing 10.3: 29-46.

Polonsky, M.]. (1996) ‘Stakeholder Management and the Stakeholder Matrix: Potential Strategic
Marketing Tools’, Journal of Market Focused Management 1.3: 209-29.

Polonsky, M.]., and A.T. Mintu-Wimsatt (eds.) (1995) Environmental Marketing: Strategies, Practice,
Theory and Research (New York: Haworth Press).

Polonsky, M.]., and J. Ottman (1997) ‘Including Stakeholders in the New Product Development
Process for Green Products’, in J. Webber and K. Rehbein (eds.), International Association of Business
and Society Sth Annual Conference (Milwaukee, WI: IABS): 302-308.

Polonsky, M.J., and ]. Ottman (1998) ‘Stakeholders’ Contribution to the Green New Product
Development Process’, Journal of Marketing Management 14: 533-57.

Polonsky, M.]., H. Brooks, P. Henry and C. Schweizer (1998a) ‘An Exploratory Examination of
Environmentally Responsible Straight Rebuy Purchases in Large Australian Organisations’, in
T. Russel (ed.), Greener Purchasing: Threats and Innovations (Sheffield, UK: Greenleaf Publishing).

Polonsky, M.J., P. Rosenburger and J. Ottman (1998b) ‘Developing Green Products: Learning from
Stakeholders’, Journal of Sustainable Product Design 5 (April 1998): 7-21.

Polonsky, M.]., H. Suchard and D. Scott (1997) ‘A Stakeholder Approach to Interacting with the
External Environment’, in P. Reed, S. Luxton and M. Shaw (eds.), Proceedings of the 1997 Australian
and New Zealand Marketing Educators’ Conference (Melbourne: ANZMA): 495-508.

Poon, A. (1993) ‘The New Tourism Revolution’, Tourism Management 15.2: 91-92.

Porter, M.E. (1979) ‘How Competitive Forces Shape Strategy’, Harvard Business Review, March/April
1979.

Porter, M.E. (1980) Competitive Strategy: Techniques for Analyzing Industries and Competition (New York:
Free Press).

Porter, M.E. (1981) ‘The Contributions of Industrial Organization to Strategic Management’, The
Academy of Management Review 6.4: 609-20.

Porter, M.E. (1985) Competitive Advantage: Creating and Sustaining Superior Performance (New York: Free
Press).



Bibliography 411

Porter, M.E. (1991) ‘America’s Green Strategy’, Scientific American, April 1991: 168.

Porter, M.E., and C. van der Linde (1995) ‘Green and Competitive: Ending the Stalemate’, Harvard
Business Review 773.5 (September/October 1995): 120-33.

Post, ]., and B. Altman (1998) ‘Managing the Environmental Change Process: Barriers and Opportu-
nities’, in J. Moxen and P. Strachan Managing Green Teams: Environmental Change in Organisa-
tions and Networks (Sheffield, UK: Greenleaf Publishing): 84-91.

Pracamthong, I. (1998) ‘The Thai-Burmese Gas Pipeline: The Dark Future or the Bright Route?, Loak
See Kieaw (Bangkok), March/April 1998: 20-30.

Prahalad, C., and G. Hamel (1990) ‘The Core Competence of the Corporation’, Harvard Business
Review, May/June 1990: 79-91.

Probst, G. (1987) Selbst-Organisation: Ordnungsprozesse in sozialen Systemen aus ganzheitlicher Sicht
(Berlin: Paul Parey).

Prothero, A. (1990) ‘Green Consumerism and the Social Marketing Concept: Marketing Strategies
for the 1990s’, Journal of Marketing Management 6.2: 87-103.

PTT (1997) PTT Spirit: Bulletin (Bangkok: PTT, 16-31 December 1997).

Pujari, D. (1996) Environmental New Product Development (unpublished doctoral dissertation; Bradford,
UK: University of Bradford).

Pujari, D., and G. Wright (1996) ‘Developing Environmentally-Conscious Product Strategy (ECPS):
A Qualitative Study of Selected Companies in Britain and Germany’, Marketing Intelligence and
Planning 14.1: 19-28.

Purser, R.E., C. Park and A. Montuori (1995) ‘Limits to Anthropocentrism: Toward an Ecocentric
Organization Paradigm?, The Academy of Management Review 20.4: 1053-89.

Racho, J. (1997) ‘Green Products: Trying to Break New Ground’, Rochester Business Journal, 22 August
1997: 15.

Rainfc?rgest Alliance (1995a) Informativo ECO-OK: Edicion No. 3 (San José, Costa Rica: Rainforest
Alliance).

Rainforest Alliance (1995b) The Canopy (New York: Rainforest Alliance, November/December 1995).

Rainforest Alliance (1995c) ‘Programa de Certificacién ECO-OK’, ECO-OK Manual (San José, Costa
Rica: Rainforest Alliance, March 1995).

Rainforest Alliance (1995d) ECO-OK and Organic Certification: Two Different Approaches (New York:
Rainforest Alliance).

Rainforest Alliance (1997) Agricultural Certification Program: General Production Standards (New York:
Rainforest Alliance, August 1997).

Rainforest Alliance (1998a) The Rainforest Alliance’s ECO-OK Certification Program (New York: Rainforest
Alliance).

Rainforest Alliance (1998b) The Rainforest Alliance’s ECO-OK Certification Program: Program Accomplish-
ments (New York: Rainforest Alliance).

Rainforest Alliance (1998c) The Rainforest Alliance’s Agricultural Certification Program (New York:
Rainforest Alliance).

Rainforest Alliance (1998d) Guiding Principles of the Conservation Agriculture Network (New York:
Rainforest Alliance).

Rainforest Alliance (1998e) The Rainforest Alliance’s Agricultural Certification Program: Better Banana
Project (New York: Rainforest Alliance).

Rainforest Alliance (1998f) ‘Using the ECO-OK or Better Banana Logos: Requirements for Use of the
Certification Marks’, www.rainforest.alliance.com (April 1998).

Rainforest Alliance (1998g) ‘Bridging the Gulf between Environmentalists and Industry: Crucial
Credibility’, www.rainforest.alliance.com (April 1998).

Rainforest Alliance (1998h) ‘Certified Farms’, www.rainforest.alliance.com (April 1998).

Randall, C. (1994) ‘Television Journalist who Crossed Swords with the Green Giants: Profile of Jon
Entine’, The Daily Telegraph, 1 September 1994.

Rank Xerox (1995) Environmental Performance Report (Marlow, UK: Rank Xerox Ltd).

Redclift, M., and T. Benton (1994) Social Theory and the Global Environment (London: Routledge).

Reilly, WK. (1990) ‘“The Green Thumb of Capitalism: The Environmental Benefits of Sustainable
Growth’, Policy Review, Fall 1990: 16-21.

Reitman, V. (1997) ‘Ford is investing in Daimler-Ballard fuel-cell venture’, The Wall Sireet Journal, 16
December 1997: B4.

Renn, O., and D. Levine (1991) ‘Credibility and Trust in Risk Communication’, in R.E. Kasperson
(ed.), Communicating Risks to the Public (Dordrecht: Kluwer).

Rennie, C., and A. Maclean (1989) Salvaging the Future: Waste Based Production (Washington, DC:
Institute for Local Self-Reliance).



412  Greener Marketing

»

Reuters (1994) ‘Body Shop says claims “riddled with errors
1994.

Rober?sg,é}iA. (1996) ‘Green Consumers in the 19gos: Profile and Implications for Advertising’, Journal
of Business Research 26.2: 217-31.

Roberts, N.C., and PJ. King (1989) ‘The stakeholder audit goes public’, Organizational Dynamics 17.3:
63-79.

Roddick, A. (1991) Body and Soul (London: Ebury Press).

Rogers, C. (1967) On Becoming a Person: A Therapist’s View of Psychotherapy (London: Constable).

Rogers, E.M. (1995) Diffusion of Innovations (New York: Free Press, 4th edn).

Rohrschneider, R. (1991) ‘Public Opinion toward Environmental Groups in Western Europe: One
Movement or Two?, Social Science Quarterly 72 (June 1991): 251-66.

Rokeach, M. (1973) The Nature of Human Values (New York: Free Press).

Roome, N. (1994) ‘Business Strategy, R&D Management and Environmental Imperatives’, R&D
Management 24.1: 65-81.

Roper Organization (1990) The Environment: Public Attitudes and Individual Behavior (Report on the
study commissioned by S.C. Johnson & Son, Inc.; Roper Organization).

Roper Organization (1992) Environmental Behavior. North America: Canada, Mexico, United States
(Report on the study commissioned by S.C. Johnson & Son, Inc.; Roper Organization).

Roper-Starch (1997) Worldwide Green Gauge Study (Mamoroneck, NY: Roper-Starch).

Rose, C. (1998) The Turning of the Spar (London: Greenpeace).

Rosen, H. (1995) “The Evil Empire: The Real Scoop on Ben & Jerry’s Crunchy Capitalism’, The New
Republic, 11 September 1995: 22-25.

Rossi Umaia, J. (1994) ‘El caso bananero’, La Republica (Costa Rica), 24 December 1994.

Rothenberg, S., J. Maxwell and A. Marcys (1992) ‘Issues in the Implementation of Proactive
Environmental Strategies’, Business Strategy and the Environment 1.4: 1-12.

Rothermund, H. (1996) ‘Out of Sight, Not out of Mind: Societal Considerations in Offshore
Development’ (speech to the Offshore Northern Seas Conference, Stavanger, Norway, 29 August
1996).

Rothstein, S., and J. Fang (1997) Green Marketing in the Massachusetts Electric Retail Competition Program
(Topical Issues Brief Series; Golden, CO: National Renewable Energy Laboratory).

Rothwell, R. (1992) ‘Successful Industrial Innovation: Critical Factors for the 1990s’, R&D Manage-
ment 22.3: 221-39.

Rowley, T. (1997) ‘Moving Beyond Dyadic Ties: A Network Theory of Stakeholders Influence’,
Academy of Management Review 22.4: 887-g10.

Roy, R. (1996) Video Guide for Block 4. Video 2: Green Product Development—The Hoover ‘New Wave’
(Supplementary Material, T302 ‘Innovation: Design, Environment and Strategy’; Milton
Keynes, UK: The Open University).

Roy, R. (1997) ‘Design for Environment in Practice: Development of the Hoover New Wave Washing
Machine Range’, Journal of Sustainable Product Design 1 (April 1997): 36-43.

Roy, R., M.T. Smith and S. Potter (1998) ‘Green Product Development: Factors in Competition’, in
T. Barker and J. Koéhler (eds.), International Competitiveness and Environmental Policies (Chelten-
ham, UK: Edward Elgar): 265-75.

Royal Dutch/Shell Group (1998) The Shell Report 1998. Profits and Principles: Does there have to be a choice?
(London: Shell International; www.shell.cont).

Rubenstein, D.B. (1992) ‘Bridging the Gap between Green Accounting and Black Ink’, Accounting,
Organizations and Society 17.5: 501-508.

Rudall Blanchard Associates (1996) Brent Spar Abandonment BPEO (London: Shell UK; www.
shellexpro.brentspar.com).

Rushton, B.M. (1993) ‘How Protecting the Environment Impacts R&D in the United States’, Research
Technology Management 36.3 (May/June 1993): 13-21.

Russo, M.V, and PA. Fouts (1997) ‘A Resource-Based Perspective on Corporate Environmental
Performance and Profitability’, Academy of Management Journal 40.3: 534-59.

Ryan, C., M. Hosken and D. Greene (1992) ‘EcoDesign: Design and the Response to the Greening
of the International Market’, Design Studies 13.1 (January 1992): 5-22.

Ryel, R., and T. Grosse (1991) ‘Marketing Ecotourism: Attracting the Elusive Ecotourist’, in T. Whelan
(ed.), Nature Tourism: Managing for the Environment (Washington, DC: Island Press): 164-85.

Sadgrove, K. (1992) The Green Guide to Profitable Management (Aldershot, UK: Gower).

Salpukas, A. (1998) ‘California’s effort to promote plan for electricity is off to a slow start’, The New
York Times, 26 February 1998: D1, D6.

, Reuters News Service, 2 September



Bibliography 413

Salzhauer, A.L (1995) ‘Obstacles and Opportunities for a Consumer Ecolabel Environment’, Sky 33.9.

Samuelson, C.D. (1990) ‘Energy Conservation: A Social Dilemma Approach’, Social Behavior 5: 207-
30.

Sarkin, D., and ]. Schelkin (1991) ‘Environmental Concerns and the Business of Banking’, The Journal
of Commercial Bank Lending 73.3: 7-19.

Sarkis, J. (1995a) ‘Supply Chain Management and Environmentally Conscious Design and Manu-
facturing’, International Journal of Environmentally Conscious Design and Manufacturing 4.2: 43-52.

Sarkis, J. (1995b) ‘Manufacturing Strategy and Environmental Consciousness’, Technovation 15.2: 79-97.

Savage, G.T., TW. Nix, C.]. Whitehead and ].D. Blair (1991) ‘Strategies for Assessing and Managing
Organizational Stakeholders’, Acadenty of Management Executive 5.2: 61-75.

Scammon, D.L., and R.N. Mayer (1995) ‘Agency Review of Environmental Marketing Claims: Case-
by-Case Decomposition of the Issues’, Journal of Advertising 24.2 (Summer 1995): 33-43.

Schein, E-H. (1984) ‘Coming to a New Awareness of Organisational Culture’, Sloan Management
Review 25 (Winter 1984): 3-16.

Schendel, D.E., and C.W. Hofer (1979) Strategic Management: A New View of Business Policy and Planning
(Boston, MA: Little, Brown & Co.).

Schiffman, L.G., and L.L. Kanuk (1994) Consumer Behavior (Englewood Cliffs, NJ: Prentice-Hall, sth
edn).

Schlegelmilch, B.B., G.M. Bohlen and A. Diamantopoulos (1996) ‘The Link between Green Purchasing
Decisions and Environmental Consciousness’, European Journal of Marketing 30.5: 35-55.

Schlossberg, H. (1993) ‘Report says environmental marketing claims level off’, Marketing News 27.11
(24 May 1993): 12.

Schmidheiny, S., with the Business Council for Sustainable Development (1992) Changing Course:
A Global Perspective on Development and the Environment (Cambridge, MA: MIT Press).

Schmidt, K. (1995) Eco-Labelling: Environmental Protection or Trade Discrimination? (New York: Rain-
forest Alliance, April 1995).

Schoell, WE, and ]J.P. Guiltinan (1992) Marketing: Contemporary Concepts and Practices (Boston, MA:
Allyn & Bacon, sth edn).

Schénefeld, L. (1996) ‘Dialogorientierte Unternehmenskommunikation im lokalen Umfeld: Das
Beispiel Hoechst’, in G. Bentele et al., Dialogorientierte Unternehmenskommunikation: Grundlagen,
Praxiserfahrungen, Perspektiven (Berlin: Vistas): 369-92.

Schoolman, J. (1994) ‘Politically correct investing faces continued challenges’, Reuters News Service,
7 September 1994.

Schoon, N. (1997) ‘What Price Nature? At £20 trillion a year it is truly our most precious asset’, The
Independent, 15 May 1997: 9.

Schot, J., E. Brand and K. Fischer (1997) “The Greening of Industry for a Sustainable Future: Building
an International Research Agenda’, Business Strategy and the Environment 6.3: 153-62.

Schrader, U. (1998) Empirische Einsichten in die Konsumentenakzeptanz oko-effizienter Dienstleistungen
(Lehr- und Forschungsbericht, 42; Hannover: Universitdt Hannover, Lehrstuhl Markt und
Konsum).

Schwartz, J., and T. Miller (1991) ‘The Earth’s Best Friends’, American Demographics 13 (February 1991):
26-35.

Schwepker, C.H., Jr, and T.B. Cornwell (1991) ‘An Examination of Ecologically Concerned Consumers
and their Intention to Purchase Ecologically Packaged Products’, Journal of Public Policy and
Marketing 10.2 (Fall 1991): 77-101.

Scientific American (1997) ‘Change in the Wind: Utilities are starting to offer renewable energy—for
a price’, Scientific American, October 1997: 23.

Scitovsky, T. (1976) The Joyless Economy (New York: Oxford University Press).

Senge, . (1990) The Fifth Discipline: The Art and Practice of the Learning Organization (New York:
Doubleday).

Serirat, S. (1996) Kanthlat Pua Sengwadlom (Green Marketing) (Bangkok: Pattana Suksa Publications).

Shanoff, B.S (1996) ‘Environmental Survey Supports State/Local Role’, World Wastes 39.10: 18-21.

Sharma, S., H. Vredenburg and E Westley (1994) ‘Strategic Bridging: A Role for the Multinational
Corporation in Third World Development’, Journal of Applied Behavioral Science 30.4: 458-76.

Sheldon, C. (ed.) (1997) ISO 14001 and Beyond: Environmental Management Systems in the Real World
(Sheffield, UK: Greenleaf Publishing).

Shell Transport & Trading (1996) Annual Report 1995 (London: Shell Transport & Trading Company plc).

Shell UK (1996) Environmental Report 1995 (London: Shell UK).

Shelton, R.D. (1994) ‘Hitting the Green Wall: Why Corporate Programs Get Stalled’, Corporate
Environmental Strategy 2.2: 5-11.



414 Greener Marketing

Shrivastava, P. (1983) ‘A Typology of Organizational Learning Systems’, Journal of Management Studies
20.1: 7-28.

Shrivastava, P. (1994) ‘Castrated Environment: Greening Organizational Studies’, Organization Studies
15.5: 705-26.

Shrivastava, P. (1995a) ‘The Role of Corporations in Achieving Ecological Sustainability’, The Academy
of Management Review 20.4: 936-60.

Shrivastava, P. (1995b) ‘Ecocentric Management for a Risk Society’, Academy of Management Review
20.1: 118-38.

Shrum, LJ., J.A. McCarty and T.M. Lowrey (1995) ‘Buyer Characteristics of the Green Consumer
and their Implications for Advertising Strategy’, Journal of Advertising 24.2 (Summer 1995): 71-
82.

Silver, M. (1989) Foundations of Economic Justice (New York: Basil Blackwell).

Simon, EL. (1992) ‘Marketing Green Products in the Triad’, The Columbia Journal Of World Business
27.3—4 (Fall/Winter 1992): 268-8s.

Simon, H. (1989) Price Management (Amsterdam: North-Holland).

Sinetar, M. (1992) ‘Entrepreneurs, Chaos and Creativity: Can creative people survive large company
structure?, in M. Syrett and C. Hogg, Frontiers of Leadership: An Essential Reader (Oxford:
Blackwell): 109-16.

Smith, ET. (1991) ‘Doing it for Mother Earth’, Business Week, 23 August 1991: 44-49.

Smlth G. (1990)  How Green Is My Valley’, Mar/eetmg and Research Today (Netherlands) 2: 76-82.
Smith, M.T, R. Roy and S. Potter (1996) The Commercmllmpaczs of Green Product Development (Report
DIG-os; Milton Keynes, UK: The Open University, Design Innovation Group, July 1996).
SMUD (Sacramento Municipal Utility District) (1995) Achieving Municipal Power Goals in a Competi-

tive Age (1995 Integrated Resource Plan IV; Sacramento, CA: SMUD).

SOCMA (Synthetic Organic Chemical Manufacturers Association) (n.d.) ‘Responsible Care: A Journey
of Continuous Improvement’, SOCMA Bulletin.

Speer, T. (1997) ‘Growing the Green Market’, American Demographics 19.8 (August 1997): 45-50.

Stafford, E.R., and C.L. Hartman (1996) ‘Green Alliances: Strategic Relations between Businesses
and Environmental Groups’, Business Horizons 39.2: 50-59.

Stahel, WR. (1994) ‘“The Utilization-Focused Service Economy: Resource-Efficiency and Product-Life
Extension’, in B.R. Allenby (ed.), The Greening of Industrial Ecosystems (Washington, DC: National
Academy Press): 178-9o.

Stahel, WR. (1996) Handbuch Abfall 1: Allegemeine Kreislauf- und Riickstandswirtschaft: Intelligente
Produktionsweisen und Nutzungskonzepte (Karlsruhe: Landesanstalt fiir Umweltschutz Baden-
Wairttemberg, 2nd edn).

Stansell, J. (1997) ‘Filter system recycles water in the home’, The Sunday Times, 1 June 1997: 3, 12.

Starik, M. (1995) ‘Should trees have managerial standing? Toward Stakeholder Status for Non-Human
Nature’, Journal of Business Ethics 14.3: 207-17.

Steger, U. (1993) ‘The Greening of the Board Room: How European Companies are Dealing with
Environmental Issues’, in K. Fischer and J. Schot (eds.), Environmental Strategies for Industry
(Washington, DC: Island Press): 147-67.

Stenross, M., and G. Sweet (1992) ‘Implementing an Integrated Supply Chain: The Xerox Example’,
in M. Christopher, Logistics and Supply Chain Management (London: Pitman).

Stern, P.C. (1986) ‘Blind Spots in Policy Analysis: What Economics doesn’t Say about Energy Use’,
Journal of Policy Analysis and Management 5: 200-27.

Stern, PC. (1992) ‘What Psychology Knows about Energy Conservation’, American Psychologist,
October 1992: 1224-32.

Sternberg, E. (1997) “The Defects of Stakeholder Theory’, Corporate Governance: An International Review
5.I: 3-10.

Stevels, A.L.N. (1997) ‘Moving Companies towards Sustainability through Eco-Design: Conditions
For Success’, Journal Of Sustainable Product Design 3: 47-55.

Stewart, R.B. (1993) ‘Economic Competitiveness and the Law’, Yale Law Review 102 (June 1993): 2039-
2106.

Stiftung Mitarbeit (1990) Planungszelle: Biirgergutachten (Brennpunkt-Dokumentation, 6; Bonn:
Stiftung Mitarbeit).

Stisser, P. (1994) ‘A Deeper Shade of Green’, American Demographics 16.3 (March 1994): 24-29.

Stock, J.R. (1992) Reverse Logistics (Oakbrook, IL: Council of Logistics Management).

Strachan, P. (1997) ‘EMAS: Recent Experiences of UK Firms’, European Environment 1: 25-33.

Strachan, P, and J. Moxen (1998) Green Teams: Environmental Change in Organisations and Networks
(Sheffield, UK: Greenleaf Publishing).



Bibliography 415

Suamapuddhi, K. (1998) ‘Pipeline vs Lifeline’, Sarakadee (Bangkok), February 1998: 62-82.

Sullivan, M.S., and J.R. Ehrenfeld (1992) ‘Reducing Life-Cycle Environmental Impacts: An Industry
Survey of Emerging Tools and Programs’, Total Quality Environmental Management, Winter
1992-93: 143-57.

Sunday Telegraph (1994) ‘Body Language: Body shop staff fend off reporters’, The Sunday Telegraph,
28 August 1994.

SustainAbility/UNEP (United Nations Environment Programme) (1997) Engaging Stakeholders: The 1997
Benchmark Survey (London: SustainAbility/UNEP).

Swezey, B. (1997) ‘Utility Green Pricing Programs: Market Evolution or Devolution?, Solar Today,
January/February 1997: 21-23.

TAB (Buro fiir Technikfolgenabschitzung beim Deutschen Bundestag) (n.d.) ‘Konsensus-Konferenzen:
Ein neues Element demokratischer Technologiepolitik?, TAB-Brief (Bonn) 10: 4.

Tannenbaum, J. (1998) Taking a Bath, The Wall Street Journal, 22 June 1998.

Taylor, A, III (1998) ‘lacocca and Stempel go green: An Unlikely Alliance’, Fortune, 2 March 1998:

3435

Taylor, PW. (1993) ‘The Ethics of Respect for Nature’, in M.E. Zimmerman, ].B. Callicott, G. Sessions,
K.J. Warren and J. Clark (eds.), Environmental Philosophy (Englewood Cliffs, NJ: Prentice-Hall):
66-83.

Terpstra, V. (1997) International Marketing (Fort Worth, TX: Dryden Press, 7th edn).

Thongrung, W. (1998) ‘No. 5 air conditioner drive a hit’, The Nation 21 (17 February 1998): B3.

Thorson, E., T. Page and ]. Moore (1995) ‘Consumer Response to Four Categories of “Green” Television
Commercials’, Advances in Consumer Research 22: 243-50.

Throop, G.M. (1993) Strategy in a Greening Environment: Supply and Demand Matching in US and
Canadian Electricity Generators (doctoral dissertation; Amherst, MA: University of Massa-
chusetts).

Tibor, T, and 1. Feldman (1996) ISO 14000: A Guide to New Environmental Management Standards
(Chicago: Irwin).

Tomczak, T. and S. Reineke (1996) Der Aufgabeorientierte Ansatz (Thexis Beitrdge, 4/96; St Gallen,
Switzerland: University of St Gallen).

Tomlinson, A. (1990) ‘Consumer Culture and the Aura of the Commodity’, in A. Tomlinson (ed.),
Consumption, Identity and Style (London: Routledge).

Toor, M. (1992) ‘ISBA’s green code delays government legislation’, Marketing, 30 January 1992: 8.

Tran, M. (1994) ‘US franchisees fear retaliation: Body Shop’, The Guardian, 26 August 1994.

Trevino, L., and K. Nelson (1995) Managing Business Ethics (New York: John Wiley).

Tuppen, C. (1993) ‘An Environmental Policy for British Telecommunications’, Long Range Planning
206.5: 24-26.

Union of éoncerned Scientists (1998) ‘Make Your Choice Count: Buy Green Power’, hitp://
wiww.ucsusa.org/energy/buy.green.html (Union of Concerned Scientists’ Energy Program).

Unnarat, S., and W. Techawongtham (1998) ‘Protests have come too late, says Chuan’, Bangkok Post,
10 February 1998: Home 1.

Valentine, P.S. (1993) ‘Ecotourism and Nature Conservation: A Definition with Some Recent
Developments in Micronesia’, Tourism Management, April 1993: 108-109.

Varadarajan, PR. (1992) ‘Marketing’s Contribution to Strategy: The View from a Different Looking
Glass’, Journal of the Academy of Marketing Science 20.4 (Fall 1992): 335-43.

Vaughan, D., and C. Mickle (1993) Environmental Profiles of European Business (London: Earthscan/Royal
Institute of International Affairs).

Vidal, J. (1992) ‘The Big Chill’, The Guardian, 19 November 1992: 2.

Vidal, J., and P. Brown (1994) “The Crucifixion of St Ethica. Body Shop: Profile of Anita Roddick’,
The Guardian, 26 August 1994.

Vigon, B.W, and M.A. Curran (1993) ‘Life-Cycle Improvement Analysis: Procedure Development and
Demonstration’, Proceedings of IEEE International Symposium on Electronics and Environment,
Arlington, VA, May 1993.

Voien, S. (1997) ‘Pricing in Competitive Markets’, Electric Power Research Institute Journal 22.6
(November/December 1997): 6-13.

Vollmuth, H. (1994) Controlling-Instrumente von A-Z (Munich: Planegg, 2nd edn).

von Weizsécker, E.U., A.B. Lovins and L.H. Lovins (1997) Factor Four: Doubling Wealth, Halving Resource
Use (London: Earthscan).

Wagner, C., and H. Schmeck (1998) ‘Gain Mobility by New Forms of Vehicle Utilisation and Mobility
Management’, paper presented at the sih International Automotive Marketing Conference
(Lausanne, Switzerland: European Society for Opinion and Marketing Research, 2—4 March

1998).



416 Greener Marketing

Wialker, O.C., and R.-W. Reukert (1987) ‘Marketing’s Role in the Implementation of Business Strategies:
A Ciritical Review and Conceptual Framework’, Journal of Marketing 51 (July 1987): 15-33.

Wallace, C.P, and E. Brown (1996) ‘Can The Body Shop shape up?, Fortune, 15 April 1996: 118-20.

Wallace, D.R., and N.E. Suh (1993) ‘Information-Based Design for Environmental Problem Solving’,
Annals of CIRP 42.1: 175-80.

Walley, N., and B. Whitehead (1994) ‘It’s not easy being green’, Harvard Business Review 72.3: 46-52.

Walsh, M.W. (1995) ‘Case Study: Company puts faith in freon-free fridge’, Los Angeles Times, 10 January

1995: 4.

Walto?l,gs.\}}., R.B. Handfield and S.A. Melnyk (1998) ‘The Green Supply Chain: Integrating Suppliers
into Environmental Management Processes’, International Journal of Purchasing and Materials
Management 34.2: 2-11.

Ward, S. (1994) ‘Shares rally in Body Shop fightback’, The Independent, 2 September 1994.

Wasik, J.E (1996) Green Marketing and Management: A Global Perspective (Cambridge, MA: Blackwell).

Watson, T. (1998) ‘For many;, it’s not easy being green’, USA Today, 22 April 1998.

WBSCD (World Business Council for Sustainable Development) (1997) Business and Climate Change:
Case Studies in Greenhouse Gas Reduction (Geneva: WBCSD).

WCED (World Commission on Environment and Development) (1987) Our Common Future (‘The
Brundtland Report’; Oxford: Oxford University Press).

Weaver, P, with E Schmidt-Bleek (1999) Factor 10: Manifesto for a Sustainable Planet (Sheffield, UK:
Greenleaf Publishing).

Wehrmeyer, W. (1995) ‘Environmental Management Styles, Corporate Cultures and Change’, Greener
Management International 12 (October 1995): 81-94.

Wehrmeyer, W. (1998) ‘Identifying Corporate Cultures for Strategic Health and Safety Management’,
in A. Hale and M. Baram (eds.), Safety Management: The Challenge of Change (Oxford: Pergamon):
107-16.

Wehrmeyer, W, and D. Tyteca (1998) ‘Measuring Environmental Performance for Industry: From
Legitimacy to Sustainability?, The International Journal of Sustainable Development and World
Ecology 5: 111-2.4.

Welford, R. (1993) ‘Breaking the Link between Quality and the Environment: Auditing for
Sustainability and Life-Cycle Assessment’, Business Strategy and the Environment 2.4: 25-33.

Welford, R. (1995) Environmental Strategy and Sustainable Development (London: Routledge).

Welford, R. (1997) Hijacking Environmentalism: Corporate Responses to Sustainable Development (London:
Earthscan).

Western, D. (1993) ‘Defining Ecotourism’, in K. Lindberg and D.E. Hawkins (eds.), Ecotourism: A Guide
for Planners and Managers (North Bennington, VA: The Ecotourism Society): 7-11.

Westley, E, and H. Vredenburg (1991) ‘Strategic Bridging: The Collaboration between Environ-
mentalists and Business in the Marketing of Green Products’, Journal of Applied Behavioral Science
27.1: 65-9o.

Westley, E, a?ld H. Vredenburg (1996) ‘Sustainability and the Corporation: Criteria for Aligning
Economic Practice with Environmental Protection’, Journal of Management Inquiry 5.2: 104-19.

Wheatley, M.]. (1994) Leadership and the New Science: Learning about Organisation from an Orderly
Universe (San Francisco: Berrett-Koehler).

Wheeler, D., and M. Sillanpaa (1997) The Stakeholder Corporation: A Blueprint for Maximizing Stakeholder
Value (London: Pitman).

White, L. (19677) ‘The Historical Roots of our Ecological Crisis’, Science 155: 1203-1207.

Willard & Shullman, Inc. (1994) Renewable Energy Alternative Program Research (presentation booklet
for New England Power Service Company [NEPSCO]; Westborough, MA: NEPSCO).

Wille, C. (1992) ‘Making Way for the Better Banana’, Audubon Activist, December 1992.

Wilson, D.C., and WL. Rathje (1990) ‘Modern Middens’, Natural History, May 1990: 54-58.

Wind, Y., and T.S. Robertson (1983) ‘Marketing Strategy: New Directions for Theory and Research’,
Journal of Marketing 477 (Spring 1983): 12-25.

Winter, G. (1988) Business and the Environment: A Handbook of Industrial Ecology with 22 Checklists for
Practical Use (Hamburg: McGraw-Hill).

Winter, G. (1995) Blueprint for Green Management: Creating your Company’s Own Action Plan (Hamburg:
McGraw-Hill).

Winter, L., and G. Ledgerwood (1994) ‘Motivation and Compliance in Environmental Performance
for Small and Medium-Sized Businesses’, Greener Management International 7 (July 1994): 62-71.

Wiser, R., and S. Pickle (1997) ‘Green Marketing and Renewables: What Role for Public Policy in a
Restructured Electric Industry?”, paper presented at the 18th Annual North American
Conference, International Energy Markets, Competition and Policies (United States Association for
Energy Economics, San Francisco, 7-10 September 1997): 563-72.



Bibliography 811

Wiser, R., and S. Pickle (1998) Selling Green Power in California: Product, Industry, and Market Trends
(LBNL-41807; Berkeley, CA: Lawrence Berkeley National Laboratory).

Wong, V., W. Turner and P. Stoneman (1995) Market Strategies and Market Prospects for Environmentally
Friendly Consumer Products (Warwick Business School Research Bureau, Paper 165; Coventry, UK:
University of Warwick, March 1993); also in British Journal of Management 7 (1996): 263-81.

Woodward, R. (1994) ‘Rumours deal blow to Body Shop shares’, Reuters News Service, 29 August

1994.

Xepapadeas, A., and A. de Zeeuw (1998) Environmental Policy and Competitiveness: The Porter Hypothesis
and the Composition of Capital (Discussion Series, 38; Tilburg, Netherlands: Tilburg University
Center for Economic Research).

Yin, R.K. (1994) Case Study Research: Design and Methods (Thousand Oaks, CA: Sage).

Zagor, K. (1994a) ‘Fairly Green but not Pristine’, The Guardian, 10 September 1994.

Zagor, K. (1994b) ‘Fund managers stand their ground after body blow’, The Guardian, 3 September
1994.

Zeithar?;lt C., and VA. Zeithaml (1984) ‘Environmental Management: Revisiting the Marketing
Perspective’, Journal of Marketing 48 (Spring 1984): 46-53.

Ziffer, K. (1989) Ecotourism: The Uneasy Alliance (Washington, DC: Conservation International/Ernst
& Young).



